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NEWS AND TRENDS 


JACKSON’S MINIT MARKETS GROW 
Jacksonville’s publically owned curb-store and 
supermarket chain has put in 66 stores in the 
two and a half years since it was founded. 
President Julian E. Jackson predicts a 100 per 
cent rise in profits next year. 


POLITICAL COWARDICE 
A TREND survey of political activity among 
Florida executives reveals a shocking apathy. 
Most top businessmen are “too busy” to take 
an active part in politics, or fear alienating 
customers. 


ILLUSTRATOR HELPS SELL DAYTONA 
Daytona Beach has taken steps to overcome 
Florida’s decreasing influx of tourists. Famed 
artist Norman Rockwell was hired to illustrate 
an advertising campaign aimed at a pre- 
determined market. 


WINTER PARK TELEPHONE COMPANY 
Rollins College Professor Paul Douglass tells 
how a small, but prosperous, Central Florida 
utility has avoided being taken over by giant 
neighboring competition through good man- 
agement. 


MCGEE JOINS SENTINEL-STAR 
“Red” McGee left a profitable law practice in 
Miami to return to newspapering. As editorial 
director of Orlando’s Sentinel and Star, he will 
take active interest in all phases of the fast- 
growing newspapers. 
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HOW TO BORROW MONEY 
Jim Walter, who started from scratch in 1946 
and built a business, largely on bank borrow- 
ing, now has more than $77 million in assets. 
Tampa's shell home tycoon tells how he culti- 
vates bankers. 
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Ben Hill Griffin 


TREND interviews Ben Hill Griffin, Jr., 
Polk County’s multimillionaire state rep- 
resentative, who is being mentioned more 
and more frequently as a prospect to 
enter the race for governor in 1964. A 
nephew of Latimer Maxy, one of Florida’s 
richest men, Griffin made his own millions 
without aid from his uncle. Politically he 
calls himself a “progressive conservative,” 
believes Florida has plenty of money to 
provide the best in service to its citizens 
if wasteful “pork-barrel” spending can 
be controlled. 
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ARE YOUR SIGHTS SET ON A GOOD PROFIT! 


it ee 


Do you need more of the current asset—-CASH—to heip make 
your investment in fixed assets pay off? 


Could you use more CASH to finance accounts receivable or 
new manufacturing? 


Or is plant expansion your first move? 


Perhaps you can be your own banker to an extent you have 
not dreamed of... 


CONSIDER ...... 


EVERYDAY COMPANY, INC. LEADING MODERN COMPANY, INC. 


$100,000 Taxable Income $100,000 Taxable Income 
46,500 Federal Income Taxes 50,000 Transfer to “Plan” 


$53,500 Available for Investment $50,000 Taxable Income 
in Operations & Expansion 20,500 Federal Income Taxes 


$29,500 To Surplus 
50,000 From “Plan” 


$79,500 Available for Investment 
in Operations & Expansion 


At the same time that financial problems are on their way to solution, you can usually 
by the same means... 


1. Build a more stable employee group. 


2. Start a mechanism that will one day give invaluable aid in solving problems 
of business continuity and estate taxes. 


Instill amazing yet long-lasting new high levels of initiative, energy and 
drive in ALL employees. 


The mechanisms that have been used to advantage by the most successful publicly- 
held corporations can be yours. If you are a forward-thinking closely-held business, 
advantages to you can be even greater. Still no full-time house staff necessary. Use 
our complete lock-and-key service as others* have. Full knowledge and experience 
available to you now when you want it. 


*a diversified electrical manufacturer . . . a dominant wholesale-retail lumber and builders’ 
supply company .. . an automobile dealership ... a specialized excavation contractor 
. & wholesale plumbing distributor ...a heavy hauling and erection company ... a state 
bank ...a printing house .. . a wholesale beauty supply distributor ...a publishing house 
a tile and terrazzo contractor .. and many others. 


PAUL L. MILLER associates, AFle, 


EMPLOYEE BENEFIT CONSULTANTS 
836 Miami Road, Suite 505, Jacksonville 7, Fla. Tel. EX 8-6476 
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Talk and Predictions 





Citrus Exports Tangle with Red Tape in Western Europe .... A Warning 
Tourist Steering Committee Maps Program 


about Lures for New Industry .. .. 


aa “EXPORTERS OF FRESH CIT- 
RUS fruits from the U.S. have been 
encountering increasing difficulties 
from food health regulations estab- 
lished in some western European 
countries, according to a recent re- 
port on U.S. citrus fruit by the U. 
§. Department of Agriculture's for- 
eign agricultural service. “There is 
some indication that some of these 
food health regulations are being 
used as economic barriers,” the re- 
port continued, adding “The main- 
tenance of favorable prices for cit- 
rus products in the U. S. is not con- 
ducive to the expansion of exports.” 


ssSYMPTOMS OF UNPLANNED 
GROWTH, an economic disease that 
threatens Florida’s future, are in- 
creasing, warns Arthur D. Little, Inc. 
in a report to the Florida Develop- 
ment Commission. A two million 
population gain in the next ten 
years would require 900,000 new 
housing units iol attendant services. 
Substantial growth can be forfeited 
by lack of careful control of re- 
sources, the report emphasizes, add- 
ing that only 18 of the state’s 67 
counties and less than half its mun- 
icipalities hold basic planning pow- 
ers. 


esELECTION OF PRESIDEN- 
TIAL ELECTORS by congressional 
districts, killed by a house committee 
in the Florida Legislature, is expect- 
ed to be proposed in all states in 
the next four years. The Florida bill 
would have given the candidate re- 
ceiving the majority of popular 
votes, two at large electoral votes 
plus one electoral vote for each con- 
gressional district in which he led. 
Florida Democratic Party chairman 
James Milligan opposed the measure 
on grounds it would lessen weight of 
the big-city votes where the party 
is strongest. 


seFLORIDA IS THE MOST 
BACKWARD state in the nation in 
planning and zoning, Fred Bair, Jr., 
of Auburndale, nationally known 
planner, told the Ridge League of 
Municipalities meeting in Lake Al- 
fred. He said Florida has lagged be- 
cause of the “great myth — growth 
worship”. Contrary to this theory, 
i does not inhibit growth, he 
Said, 


se WARNING AGAINST INDUS- 
TRIAL LURES such as revenue 
bonds, special tax concessions and 
loans at artificially low interest, Al- 
bert R. Bullier, president of the 
Society of Industrial Realtors, said 
recently: “Well-meaning gimmicks 
often serve to draw weak, low-wage 
industries that create more problems 
in a community than they solve, and 
frequently depart as fast as they 
came. 

“The logic of a site, in the final 
analysis, is the factor which con- 
vinces a stable industry to pick one 
location over another. Industry is 
more interested in the market area, 
the transportation network, the avail- 
able utilities and resources, the 
community attitudes and facilities 
than it is in achieving the short-range 
ee offered a special bene- 

ts.” 


aa°FLORIDA WILL BE one of the 
first areas in the nation where 
economically competitive nuclear 
power will be available,” Dr. Robert 
Uhrig, head of the Nuclear Engi- 
neering Department of the Univer- 
sity of Florida told a meeting of 
editors in Gainesville. He said a 
broad range of nuclear research is 
under way at the university and it 
will have a strong attraction for in- 
dustry in the future. 


s=sDR. UHRIG ALSO SAID the 
United States is ahead of Russia in 
the field of nuclear space power, 
which is the answer to extended 
trips in space and to the moon. He 
said conventional rocket power has 
about reached its peak, and the 
technical gap between the United 
States and Russia is reversed in the 
field of interspace travel. 


es POSSIBILITY, NOT PROBA- 
BILITY of attack on the United 
States by Fidel Castro, is behind 
“routine tests” of the Florida air de- 
fense plan, under immediate direc- 
tion of headquarters of the 32nd 
North American Air Defense Region 
at Dobbins Air Force Base, Marietta, 
Georgia, according to Army sources. 
Florida air defense rests entirely 
with Air Force and Navy jet planes. 
There are no antiaircraft missiles in 


the state, the same sources continu- 
ed. 


sseWHEN A COMPANY telin- 
quishes its right to manage — in 
order to avoid a strike — it’s doing 
exactly the same sort of thing we 
would sharply criticize our diplo- 
mats for doing on the international 
front,” said H. Webster Stull, Direc- 
tor of Industrial Relations, Olin 
Mathieson Chemical Company, 
speaking recently in Hollywood. 
“Management is hired to manage; 
that is its obligation not only to the 
owners of the business, but to the 
employees and the consuming public 
as well,” he said. 


as“ALL OF OUR FLOOD CON- 
TROL, waterway and conservation 
efforts from Key West to Pensacola 
will be embraced in one program 
under the governor and cabinet,” 
said Secretary of State Tom Adams 
speaking at a special meeting of the 
Florida Waterways Committee in 
Washington. He said the state has 
developed a co-ordinated program 
on flood control, water conservation 
and harbor improvements. 


as°WITH THE PRESIDENT OF 
THE UNITED STATES living part 
of the year in Florida, now is the 
time to get federal aid for an over- 
all water conservation program,” 
said Fred O. Dickinson, head of the 
Florida Council of 100, speaking at 
the convention of Florida Newspaper 
Advertising Executives in Bradenton. 
“The failure of long-range planning 
for our state is our biggest problem 
today. Unless we take the harness 
and put it to the horse, and put our 
hands to the plow to guide the des- 
tiny of Florida, we shall fail,” he 
said. 


eslTHE GOVERNOR'S FLORIDA 
TOURISM Steering Committee, 
meeting in Jacksonville, announced 
a five-point ae 1. A “sell Flor- 
ida” program for business and in- 
dustry; 2. Attracting conventions; 3. 
Improving services and making the 
tourist feel like a personal guest; 4. 
Employing the tremendous forces of 
civic, fraternal and business organi- 
zations, including women’s clubs and 
garden clubs; 5. Fighting in Con- 
gress to get the 10 per cent travel 
tax — a wartime measure — removed 
in order to stimulate domestic travel 
in competition with foreign travel 
where the tax does not apply. 
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Inside the State 





Federal Aviation Agency Recommends More Airports for Florida, 
but Does Not Promise Federal Aid 


es THE FEDERAL AVIATION 
AGENCY has recommended con- 
struction of new air carrier airports 
at Jacksonville and Fort Lauderdale 
and general aviation airports at eight 
Florida cities. 

General aviation airports, to serve 
private and non-scheduled airlines, 
were recommended for construction 
at Chipley-Bonifay, Crestview, Boca 
Grande, Everglades, Homestead, 
North Bradenton-Ellenton, Sanford 
and Live Oak. The Agency also re- 
commended improvements to 67 
airports in Florida over the next five 
years. 

FAA Administrator N. E. Halaby 
said the recommendation “does not 
mean that either the local commun- 
ity or the federal government is 
committed to begin or participate 
financially in the improvements. The 
plan is, rather, a report to Congress 
and the public on airport needs 
which should be satisfied during the 
next five years to keep pace with 
the growth of aviation.” 


as BOILER ROOM SECURITIES 
SALESMEN who shift operations 
between Florida and New York are 
the main target of a mutual crack- 
cown launched by the two states. 
They have adopted a plan for quick 
exchange of information on secur- 
ities transactions, securities dealers 
and salesmen, and syndication type 
securities ventures involving real 
estate in which promoters sell par- 
ticipating interests to the public. 


se TRUSTEES OF THE STATE 
Internal Improvement Fund have 
denied a request by Coastal Petrol- 
eum Company that the state stop 
selling submerged land the company 
has leased for oil, gas and mineral 
exploration. Attorney General Rich- 
ard Ervin said upland owners have 
a right to buy submerged land in 
front of their homes regardless of 
the leases. 

Ervin said the state will go to 
court if necessary to protect ripar- 
ian owners from __ indiscriminate 
dredging in front of their land. 
Coastal pleaded for notice to permit 
exploration before an area is filled. 
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se FLORIDA FRUITS AND VEG- 
TABLES, which in one year return- 
ed $814 million to Florida growers, 
were featured recently at the Florida 
Development Commission’s Florida 
Showcase at New York’s Rockefeller 
Center. Of all vegetables sent from 
Florida, more than 22 per cent go 
to the New York City market area. 

The showcase each month features 
a different facet of the Florida story. 


THE FLORIDA DEVELOPMENT COMMIS- 
SION’S Florida Showcase in New York’s Rocke- 
feller Center recently featured fruits and 
vegetables grown in Florida. 


Doyle Conner, commissioner of 
Agriculture, said, “We were in per- 
sonal contact with those who buy, 
promote, and use Florida agricultur- 
al products. They told us what they 
thought about our products and sug- 
gested ways of improving our mar- 
keting and merchandising of them.” 


as EASTERN AIR LINES and Dade 
County Port Authority plan to build 
a $16 million jet overhaul base at 
Miami's International Airport. The 
facility will make the airport the 
largest commercial jet base in the 
country, according to port authority 
director Alan Stewart. 

Work on the 400,000 square-foot 
base is scheduled to begin in Septem- 
ber and to be completed in Decem- 
ber 1962. EAL vice president George 
Smith said the base will provide 
more than 2,000 new jobs. 


ee THE FLORIDA STATE ROAD 
DEPARTMENT has adopted a ten- 
tative operating budget totalling 
$387,483,000 for fiscal year 1961-62. 
The new construction work program 
includes $100,615,000 for proposed 
new Interstate highways, $83,087,000 
for new and improved primary high- 
ways, $44,425,000 for new and im- 
proved secondary roads, and $96, 
239,000 for highway bond projects. 

The new budget calls for approx- 
imately the same amount of con- 
struction as the 1960-61 budget, 
Road Board chairman John Phillips 
said. 


seTHE HOUSTON CORPORA- 
TION has changed the name of its 
Miami area natural gas operation 
to the Florida Gas Utilities Com- 
pany. 

D. L. Crissman, Miami manager, 
said the old name “was not descrip- 
tive of either our service area or 
our products. After all, we are a 
Florida corporation, headquartered 
in Florida, and our future growth 
and prosperity are linked directly to 
the area.” 


ae THE FLORIDA INDUSTRIAL 
COMMISSION is developing a pro- 
gram to increase its job-finding 
services. Commission chairman A. 
Worley Brown said Jacksonville had 
been selected as the pilot city in a 
campaign to establish closer contact 
between employers and the State 
Employment Service. 

Brown said that a local advisory 
committee of business and industrial 
leaders would work with the Com- 
mission staff to put the accelerated 


job-finding project in motion. “We | 


are putting the greatest emphasis 
possible on the question to business: 
How can we serve you better and 
find more jobs for the people of 
your community? Do you have any 
latent expansion plans that you can 
start on now?” 

“We believe that by directing our 
efforts and energies along these lines, 
we will establish the local employ- 
ment service office as the job center 
of the community where business 
and industry will seek workers.” The 
commission maintains 35 local of- 
fices throughout the state. 


—- —| 
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... Inside the State 





as TAMPA ELECTRIC COMPANY 
has terminated its research program, 
which it conducted in cooperation 
with Florida Power Corp. and 14 
other companies in cooperation with 
the Atomic Energy Commission. 

W. C. MaclInnes, President of 
Tampa Electric, said that the pro- 
gram for research, which envisioned 
construction of a 50,000 kilowatt 
generating plant in Polk County, 
was discontinued because the AEC 
wanted to terminate their contract 
providing for assistance in the re- 
search program. 

The commission discontinued their 
support because the utilities would 
not provide sufficient assurance of 
the ultimate construction of a plant. 
The utilities in turn, would not com- 
mit themselves to build the nuclear 
plant without first having definite 
commitments which placed reason- 
able limits on the cost of the plant, 
according to MaclInnes. 


seMIAMIS DR. REINHOLD P. 
WOLFF will go into private prac- 
tice as a business researcher after 
June 1. On that date the Bureau of 
Business and Economic Research, of 
which he is the director, will be dis- 
continued. Dr. Wolff's office will 
remain at the present location of the 


Bureau, 511 Anastasia Avenue, Coral 
Gables. 


asA RAILROAD FREIGHT IN- 
CREASE of 1.7 per cent on intrastate 
shipments has been authorized by 
the State Utilities Commission. The 
increase excludes limestone for agri- 
culture and road aggregates. 

Road aggregates such as crushed 
stone and concrete could not stand 
the increase financially, the utilities 
commission said, and would prob- 
ably be shipped by truck or barge. 
The agency said shipments of these 
products by truck jumped from three 
per cent in 1953 to more than 24 per 
cent in 1960. 


##A $100,000 YACHT BASIN is 
planned for Clewiston to accommo- 
date boats plying the cross-state wa- 
terway via Lake Okeechobee. The 
basin is being built by Luther Lowe, 
a native of Clewiston. 

U. §. Sugar Corporation, which 
owns much of the property, granted 
Lowe a long-term lease. Lowe said 
the marina would be able to accom- 
modate 100 boats when completed. 
Plans also call for an arcade building 
housing a marine hardware shop, re- 


pair service, shops and a restaurant. | 











Dantet M. Pesce 
WareHOUSE AND TRANSPORTATION SUPERINTENDENT 


SOUTHERN Division 
Foop Fai Stores, Inc. 


Mr. Pesce, who joined Food Fair Stores, Inc., almost 20 years 
ago, lives in South Florida with his wife and two children. 


He is currently serving on the Florida Trucking Association’s 
Board of Directors ... also on the Miami Traffic Association’s Board. 


As Transportation Superintendent of Food Fair’s Southern Divi- 
sion, Mr. Pesce oversees a fleet of over 200 trucks and trailers. 
Hunt Truck Sales & Service has supplied a majority of these units. 
In 1960 alone Hunt furnished Mr. Pesce’s Division 29 White trucks 
—23 gasoline, 6 diesel. 


Hunt Truck Sales & Service is proud of its long and pleasant 
association with Mr. Pesce and Food Fair Stores. 


WHITE © GMC ® AUTOCAR 
TRAILMOBILE © THERMO-KING 


Tampa | Miami | 


Lake Worth | St. Petersburg 


2-4221 JU 5-9858 7-3969 


NE 5-0331 
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ae W. THOMAS RICE, president of 
the Atlantic Coast Line Railroad, 
said his company would step up ef- 
forts to bring more industry into the 
Southeast, which he described as 
“the most dynamic section we serve’. 

“We're very much interested in 
continued industrial growth, which 
will be the salvation of railroads in 
the Southeast,” Rice said. 

Rice said that, although fewer 
plants were built in the ACL area 
during the past year, the ones which 
were constructed produced a higher 
quality of product, which in turn, 
produced more revenue for the rail- 
road. 

Donald T. Martin, assistant vice 
president and director of public re- 
lations and advertising, said the com- 
pany had increased promotion and 
advertising 100 per cent in the past 
two years in an effort to bring about 
more industrial growth and develop- 
ment in the Southeast. 


ss NATIONAL AIRLINES will op- 
erate three round-trip flights daily 
between Florida and Los Angeles 
and two daily round-trip flights be- 
tween Florida and San Francisco 
when it begins servicing the trans- 
continental route. 

Two of the Los Angeles flights will 
be pure jet. The other Los Angeles 
flight and the two San Francisco 
flights will use the modified prop-jet 
Electra. 

National recently purchased seven 
Douglas DC-8 turbofan jets to serve 
the California route. The airline will 
utilize three jets it now owns, and 
one on lease from Panagra Airways 


until the new jets are delivered in 
October. 





Go . 
Escorted and 
Personally- 
Planned Tours 


Drive Yourself 
Plans 


EUROPE 


‘Round the World 
Alaska 

Caribbean 
Mexico 


also offers independent and 
supervised tours to: 


South America 
Western U.S. and 
Canadian Rockies 
Hawaii 


See your club for full details 


PENINSULA MOTOR CLUB 
203 Marion St. 


Phone 2-1841 Tampa, Fla. 
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as CLEVELAND INDUSTRIALIST 
JAMES A. BOHANNON, has pur- 
chased a 540-acre farm near Ocala 
to develop into a horse farm. The 
former president of the Carling 
Brewing Co. reportedly paid cash 
for the acreage. 


as AN INTERSTATE COMMERCE 
COMMISSION examiner has recom- 
mended that Sea-Land Service, Inc., 
and the railroads on the eastern sea- 
board be directed to end their 3-year 
old rate war on shipments of frozen 
fruits and fruit juices from Florida. 

The examiner said Sea-Land start- 
ed rate-cutting on Florida citrus pro- 
ducts in 1958, and this was followed 
by counter reductions by the rail- 
roads which led to a series of cuts. 
He said the rail rates, now 26 cents 
per hundred pounds lower than the 
Sea-Land rates to New York, are un- 
duly low. 

The examiner proposed uniform 
rates which would be the same as 
the present Sea-Land rates. He also 
said that, although the Florida origin 
points are widely scattered, they 
should be grouped uniformly for 
rate making purposes. 


aeA $600,000 RECREATIONAL 
PROGRAM FOR DADE COUN- 
TYS unincorporated area will be 
provided in 1962 by payments from 
the Florida Power and Light Com- 
pany franchise. 

The Metro Commission, which ap- 
proved the plan, will wait for the 
new administration to decide specif- 
ically where the recreation money 
should be spent. 


esRECORD TOLL RECEIPTS 
were produced by four of the State 
Road Department's nine projects in 
March, as monthly revenue exceeded 
$600,000 for the first time in the 
history of the Department. The 
2,638,608 vehicles that used toll 
roads also set a new record, accord- 
ing to Director of Revenue Projects, 
Sam Draper. The Sunshine Skyway, 
below St. Petersburg, continued as 
the top revenue producer, earning 
$220,189 in March. 

John M. Hammer, chairman of the 
Florida State Turnpike Authority, 
said tolls and gross revenue of the 
Sunshine State Parkway had increas- 
ed sharply compared with the pre- 
vious fiscal period. Tolls collected 
during the 1960-61 fiscal year 
amounted to $5,167,683, a 10.7 per 
cent increase over the previous per- 


iod. 


seMAJOR ENTERTAINMENT 
FEATURES are planned throughout 
the state to attract summer vacation. 
ists. Package tours offered by air. 
line, railroad and bus systems are 
keyed to individual budgets. 

The Tri-City Suncoast Fiesta, 
scheduled through August, includes 
19 communities in the Tampa Bay 
area and encompasses fishing tourna- 
ments, parades, beauty contests and 
water ski shows. 


PIONEER SEAPLANE, with speeds of up to 4 
miles an hour, is one of many planes that will 
be seen at the Golden Anniversary of Naval 
Aviation in Pensacola this month. 


Northwest Florida’s Pensacola an- 
nual Fiesta of Five Flags combines 
with the Golden Anniversary of 
Naval Aviation, an extravaganza of 
aerial acrobatics and land displays. 

Other attractions which are sched- 
uled throughout the state include 
the Miss Florida Pageant at Sarasota, 
Fernandina Beach Fiesta, New 
Smyrna Beach Seaside Fiesta, Polk 
County Centennial Celebration and 
the Billy Bowlegs Festival at Fort 
Walton Beach. 


se FLORIDA IS NOW THIRD in 
the nation in number of real estate 
boards and realtors, according to re- 
ports of the National Association of 
Real Estate Boards. The state has 
73 boards and 3,724 realtors, rank- 
ing it behind Ohio, second, and 
California, first. 


esTHE FLORIDA RAILROAD 
AND PUBLIC UTILITIES Com- 
mission has affirmed Tampa Electric 
Company’s lowered rates for indus- 
try and increased rates for home and 
commercial customers. The Com- 
mission held that objections voiced 
at public hearings in Tampa were 
based on principle and not on rea- 
sonableness of rates. 
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asCONSTRUCTION BEGAN 
LAST MONTH on Gulf Power Com- 
pany’s new $20 million steam-electric 
generating station on the shore of 
North Bay, six miles from Panama 
City. Approximately 1,000 acres of 
land were purchased last March 
from the St. Joe Paper Company for 
the new plant, including its coal 
storage area, intake and discharge 
canals and connecting transmission 
lines. 

Scheduled for completion in the 
spring of 1964, the first unit of the 
new plant will consist of a single 
150,000 kilowatt turbo-generator ap- 
roximately twice the size of the 
argest generating unit now in ser- 
vice on the company’s system in, 
Northwest Florida. Additional units 
of similar size will be installed as 
area power demands grow until the 


_ plant attains its maximum develop- 


ment of over 500,000 kilowatts. 


as DELTA AJR LINES has expand- 
ed its cargo service by inauguration 
of a shipper consolidation plan and 
economy freight service: The plan 
is a combination of air freight and 
parcel post, resulting in considerable 
Te for the shipper, according 
to John Pogue, Delta’s manager of 
cargo. Shipment via air freight will 
be made to the point nearest the 
addressee, then deposited in the post 
office for parcel post delivery. 

The economy freight service, des- 
ignated for daytime jet traffic, is on 
a space available basis. “Since most 
air freight moves at night, rates are 
reduced considerably under the 
economy plan to encourage shippers 
to take advantage of the daytime 
lift,” Pogue said. “Saving, in some 
cases, is as much as 40 per cent.” 


eaCENTRAL AND SOUTHERN 
FLORIDA FLOOD CONTROL 
DISTRICTS governing board has 
adopted a tentative $9,824,800 budg- 
et for the 1961-62 fiscal year. This 
is more than $4.3 million above last 
year's budget. 

Almost all the increase is schedul- 
ed for construction and reflects the 
greatly increased interest of the fed- 
eral government in the FCD project 
as shown in record federal appropri- 
ations, which must be matched with 
state funds. FCD Controller Jack 
Greenswood stressed that “the main 
reason for the increase in this year’s 
budget is our need to match federal 
funds with state money.” Matching 
of all FCD works so far built have 
been on either an 85-15 or 80-20 per 
cent federal-state matching basis. 


se FLORIDA'S SPENDING for 
combined tourist and industrial pro- 
motion in 1960 ($2,371,400) ranked 
third in the nation, according to a 
recent report of the U. S. Depart- 
ment of Commerce. Florida’s per 
capita spending (48 cents) ranked 
eighth. 

The 16-state southern district led 
all other areas in the nation with a 
total of $11.8 million. This compar- 
ed with $10.3 million for the north- 
eastern states, $3.6 million for the 
Midwest and $3.7 million for the 
western states. 


ee TINY LAKE CITY, which will 
be vis on an interstate highway 
crossroads when north-south Inter- 
state 75 and east-west Interstate 10 
are completed, is laying the ground- 
work for an expected growth ex- 
plosion. 

State Senator G. T. Melton, with 
the backing of local leaders, is push- 
ing for a junior college in the Co- 
lumbia County area. 

The Lake City - Columbia County 
Chamber of Commerce has desig- 
nated June as Membership Appre- 


ciation Month and is carrying on 
a month-long membership ys 
Chamber Executive Manager Sam 
H. Brewer told Trend that chamber 
activities in Lake City have hereto- 
for been concerned primarily with 
downtown merchandising schemes, 
such as sale days, but with a stronger 
chamber membership and the two 
Interstate Highways which will soon 
pass through Lake City, he is con- 
fident that a major effort to attract 
top-flight industries will be success- 
ful. 


ee CARS RENTAL SYSTEM, inter- 
national renting and leasing organi- 
zation headquartered in Fort Lau- 
derdale, has established an “inter- 
city” plan for daily rentals which 
will enable customers to rent a car 
in one city and turn it in at another. 
Inter-city rentals would be available 
to customers between eight Florida 
cities: Fort Lauderdale, Jacksonville, 
Miami, Panama City, West Palm 
Beach, Fort Pierce, Hallandale and 
St. Petersburg. Plans are in progress 
for further inclusion of twelve ad- 
ditional Florida cities in the inter- 
city plan. 
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To those responsible for the 
design of sewage treatment 
facilities, MAROLF AERO- 
BIC SEWAGE DIGESTION 
PLANTS offer STANDARD- 
IZATION of layout and 
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many of the engineering 
problems such as SLUDGE 
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provided 
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1627 Gulf-to-Bay Boulevard, 
Clearwater, Florida. 
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ssSOUTH FLORIDA EMPLOY- 
MENT AGENCIES, under sporadic 
fire for years, have organized the 
Florida Personnel Guild, an associa- 
tion of private agency owners, with 
more than thirty members. 

It has announced a platform of 
ethical conduct: 

1. Agencies should never request 
a deposit until an interview has been 
arranged by agreement with both 
employer and applicant; 

2. Never refer an applicant unless 
a bonafide job order is on file; 

3. Never refer an applicant unless 


r 


a definite appointment is set; 

4, Never advertise a position with- 
out a supporting job order; 

5. Maintain an escrow account in 
a bank for all deposits or retainers 
until refunded, if applicant is not 
hired, or until applied against fee 
payment if applicant is hired; 

6. Issue numbered receipts on the 
escrow account, which will guarantee 
refund if applicant is not hired; 

7. Charge a fee of only 25 per cent 
of monies earned if a worker quits 
within 14 days, provided the worker 
makes himself available to the agen- 
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1424 Barnett Building 
Jacksonville, Florida 
Phone EL 5-6691 
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The Principle Underwriter in both Offerings 


of 


JACKSON'S MINIT MARKETS, INC. 


Common Stock 


We maintain an active market, 
and solicit your inquiries 


* Municipal Bonds 
x Corporate Securities 


PIERCE, CARRISON, WULBERN, INC. 


Corporate Affiliate 


THE PIERCE, CARRISON, WULBERN CORPORATION 
(Members New York Stock Exchange) 
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Mutual Funds 


617 Madison Street 
Tampa, Florida 
Phone 2-4648 








10 FLORIDA TREND | June 1961 


cy for a period of ten days for place. 
ment in comparable employment; 

8. Charge only 25 per cent of 
monies earned, not to exceed the 
full regular fee, if an employee is 
discharged through no fault of his 
own within 28 calendar days. 

The guild is hopeful that main 
elements of the code will be incor- 
porated into Florida’s weak employ- 
ment agency laws. 


$12 MILLION SUIT 


Lefcourt’s Cape Florida 
Development Sued by Creditor 


Suit to foreclose a $12 million 
mortgage against the Cape Florida 
development of Lefcourt Realty Cor- 
poration has been filed in Circuit 
Court in Miami. 

The suit was brought by Senora 
Elena Santeiro Garcia, widow of Jose 
Manuel Aleman, one-time Cuban 
senator and education minister. She 
charged that Desser & Garfield, a 
Lefcourt subsidiary, had not paid § 
$436,970 on $1.2 million due _ < 
1960. Because of this alleged default, 
the suit states, the entire $12 million 
should be declared due now. 

These things were stipulated in 
the terms of purchase of the plush 
543-acre tract at the end of Key Bis- 
cayne December 2, 1958, the suit 
claims. 

The project was billed at the time 
of the purchase as a huge super- 
luxury development which would 
include hundreds of high-priced 
homes, clusters of deluxe hotels and 
motels, several swank shopping cen- 
ters and such added attractions as 
yacht clubs. 

The developers spent hundreds of 
thousands of dollars on sea walls, 
and prepared the ground for what 
was to have been the first of 85 home 
sites. At present, there are four fin- 
ished homes, with about ten others 
in various stages of construction. 

The project was plagued with such 
problems as obtaining a water supply 
and sewage system. It banked on 
Dade County taking over a privately 
owned water company, which serves 
other portions of Key Biscayne, and 
extending service to the Lefcourt 
Cape Florida development. But the 
water company is still in private 
hands. 

Lefcourt stock hit a high of $1414 
on the American Stock Exchange in 
March, 1959. Since then it has de- 
clined to where it hovers between 
$2 and $3. End 





New Federal Policy On Airports 


Recent dispute between Tampa and St. Petersburg over where 
their regional airport should be located has been settled in 
favor of Tampa. A newly-enunciated FAA-CAB policy is a 
guide for planning other regional airports. 


A newly-enunciated Federal Avia- 
tion Agency-Civil Aeronautics Board 
joint policy pertaining to regional 
airport development was not the di- 
rect result of the recent Hillsborough- 
Pinellas County squabble over that 
very subject, say the concerned fed- 
eral officials. 

The argument over which airport 
in the Greater Tampa Bay area 
should be THE regional airport for 
major passenger service exemplifies 
the problem — but there are other 
examples, reported N. E. Halaby, 
FAA administrator. 

He specifically noted that Wash- 
ington - Baltimore and Dallas - Ft. 
Worth have similar situations of com- 
peting airports too close for eco- 
nomic operation of carrier service. 
Recent CAB rulings in related cases 
applying to Philadelphia-Newark, 
Winston-Salem and High Point- 
Greensboro in North Carolina, and 
the Springfield, Mass. area likewise 
are consistent with the policy. 


Regional Airports Recommended 


Basically, said Halaby and Alan 
Boyd, Floridian who is chairman of 
the CAB, the new policy is that: 

“The Federal Aviation Agency and 
the Civil Aeronautics Board agree 
that the use of a single airport serv- 
ing adjacent communities, where 
such action may result in a saving 
both to the federal government and 
the localities served, as well as im- 
proving the air service to the area, 
will be an increasingly important 
factor in considering applications for 
federal funds for airport construction 
purposes (the FAA’s role) and appli- 
cations for certified airlines service 
(the CAB).” 

Halaby, addressing the national 
convention of the Airport Operations 
Council in Miami in May, explained 
that within the framework of this 
policy, criteria for selection of re- 
— airports would include zoning, 

nancing, planning, operation, noise 
and access. 

The Tampa-St. Petersburg fight 
hinged around whether the major 
commercial carrier airport should 
continue to be Tampa International 
Airport, in which Hillsborough 
County, through its Aviation Author- 
ity already has a large investment, or 
MacDill Air Force Base, slated to 


become available when the Air Force 
abandons it in June, 1962. 

Because MacDill is closer to St. 
Petersburg, Pinellas County sought 
to have the FAA “freeze” develop- 
ment funds for other airports in the 
area until a decision could be made 
as to rye! of MacDill. This 
the FAA did, holding up aid funds 
for a parallel runway at Tampa In- 
ternational and for a runway light- 
ing system at the Pinellas County 
operated St. Petersburg-Clearwater 
airport. 


Tampa International Favored 


A study by Leigh Fisher and As- 
sociates, internationally known air- 
port consultant, for Tampa interests 
recommended continued develop- 
ment of Tampa International. The 
current status of that airport and 
MacDill are almost equal insofar as 
progress toward eventually required 
facilities can be determined, the 
study found — but Tampa Interna- 
tional, primarily because of its near- 
ness to the Interstate Highway 4 and 
Tampa Expressway projects, has a 
great advantage in accessibility, an 
advantage that will increase as pro- 
jected population growth for the six- 
county area which the regional fa- 
cility may be considered to serve 
matures. 

To provide MacDill with equal 
highway accessibility would mean an 
expenditure of up to $50 million, 
corollary studies indicated. 

As a result, the FAA and CAB 
have formally ruled that the region- 
al airport for the Tampa Bay area 
shall be as designated by Hills- 
borough County authorities — and 
the county, relying on the Fisher re- 
port, has decided that the primary 
airport shall be Tampa International. 
The FAA later “unfroze” the funds 
for the Tampa airport, but has not 
yet released those for Clearwater- 
St. Petersburg. 

Of great interest still is the future 
of MacDill. The Fisher report saw 
it as an excellent foundation for an 
“industrial airport,” serving aviation 
oriented industries with plants along- 
side its runways, and also as a local 
delivery terminal for overnight air 
service from central warehouses. 

The anticipated sharp decrease in 
ton-mile transport costs of air cargo 


int toward a vast increase in the 
atter type service. Long-haul jet 
cargo planes are expected to be able 
to deliver industrial supplies and 
heavy consumer goods at a cheaper 
handling cost to manufacturers than 
would be possible from use of slow- 
er means of transportation requiring 
extensive warehouse facilities in 
many points of business. End 


LICENSE REVOKED 


Makris Investment Brokers 
of Miami Beach runs 
afoul of SEC 


The SEC has revoked the broker- 
dealer registration of Makris Invest- 
ment Brokers of Miami Beach for 
“fraud in the sale of securities and 
other violations of the federal secur- 
ities laws.” Partners Michael S. 
Makris (a one-time “boy-wizard” of 
Florida finance) and Clyde Leving- 
ston consented to the order of revo- 
cation. 

The commission decided in mid- 
1959 that the firm and the partners 
“offered and sold stock of Real Es- 
tate Discount Corporation in viola- 
tion of the Securities Act registration 
and anti-fraud provisions.” 

Markris was president and Lev- 
ingston secretary of this corporation, 
which, according to SEC, had assets 
of less than $50,000, was “in a pre- 
carious financial condition, and was 
not engaged in the land develop- 
ment or any other business. 

“There was no market for its 
shares, and the stock had a value of 
less than $1 per share. Nevertheless, 
the firm and its partners falsely rep- 
resented the discount corporation ex- 
pected to start operations with assets 
worth $1 million, that it was engaged 
in the land development business, 
that its stock was worth $5 per share, 
and that in November, 1959, the 
stock would be registered with the 
SEC, and immediately thereafter of- 
fered and sold at $10 per share, at 
which time its then holders could 
sell the stock at $10 per share,” SEC 
spokesmen said. 

The commission’s order also cited 
another deal involving the Makris 
organization — sale of Inter - City 
Finance Corporation stock. The com- 
mission said this company was in- 
solvent. 

“Despite knowledge that the stock 
was worthless and had no market, 
the partners represented to actual 
and potential customers that Inter- 
City stock had and would always 
have a value of $19 a share, and 


FLORIDA TREND | June 1961 11 








that its holders would realize earn- 
ings of 15 per cent per annum.” 

In this particular situation, Makris 
and his partner, according to SEC, 


made false representations about 
their intentions concerning these 
corporations and Texas International 
Sulfur Corporation, another outfit in 
which Makris was closely associated 
‘during his heyday. 

In the late 1950s, the youthful 


Miami Grumbles 


Makris — he was then under 30 — 
flashed across the Florida financial 
skies. For a time, he had a tremen- 
dous buildup and reputation as a 
“wizard” and financial genius, during 
which time he participated in all 
kinds of financial promotions and 
deals, including the Texas Interna- 
tional Sulphur Corporation, and the 
purchase of a steamship line from 
Arthur Vining Davis. End 


Many influential Miamians oppose purchase of Seaboard’s 
South Florida facilities by Florida East Coast Railway 


Efforts by the Florida East Coast 
Railway to mobilize public support 
for a proposal that it be allowed to 
buy Seaboard Airline Railroad facili- 
ties in Southeast Florida may be in 
for stormy weather. 

The FEC says that if it can be 
allowed to purchase the Seaboard 
facilities between West Palm Beach 
and Homestead, it would withdraw 
its objection to the proposed merger 
of Seaboard and the Atlantic Coast 
Line Railroad. 

FEC officials say the merger, as 
it presently stands, would threaten 
the existence of FEC and might force 
the railroad back into bankruptcy, 
from which it emerged in January. 

They also claim that it would 
threaten the continuing of the 
growth of the lower East Coast of 
Florida. 

To sweeten their proposal, FEC 
officials say that if they were allow- 
ed to purchase the Seaboard facil- 
ities, they would immediately move 
their passenger station facilities out 
of the ramshackle depot which has 
been an eyesore in downtown Miami 
for more than 40 years, to the Sea- 
board terminal on Northwest Seven- 
th Avenue in Miami. 

But initial reactions from business- 
men and important news media are 
critical, if not downright hostile, to 
the FEC proposal. 

WTVJ, a television station in Mi- 
ami which claims to reach almost 
half a million people a day, questions 
the value of the proposal. WTV]’s 
news editorial pointed out that the 
railroad’s owners were largely re- 
sponsible for holding up the r ag 
town expressway system in Miami 
for more than a year, because cer- 
tain arrangements concerning Du 
Pont Plaza do not seem to suit Ed 
Ball, the general manager of FEC 
and other DuPont interests. 

One businessman who has depend- 
ed upon the FEC to bring daily 
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shipments of merchandise for more 
than 30 years claims that service — 
far from good before the railroad 
came out of bankruptcy — has actual- 
ly deteriorated since January. 

Other businessmen said they fear- 
ed the effects of a DuPont railroad 
monopoly on the future of Southeast 
Florida. 

It is not improbable that FEC can 
obtain approval by the ICC for its 
proposal even without widespread 
public support. But it looks as if 
there will be strong public opposition 
to the proposal, and this could con- 
ceivably stymie it. End 


CONFLICT OF INTEREST 


Bugaboo of national corpora- 
tions has hit Florida firms 


“Conflict of interest” — a national 
bugaboo of corporations these days 
— is popping up in discussions of 
Florida firms. 

A stockholder at the annual meet- 
ing of Ryder Systems, Inc., took ex- 
ception to the $170,000 yacht owned 
by president James A. Ryder and 
also his ownership of companies that 
were doing business with Ryder 
Systems, Inc. 

President Ryder replied by stating 
that he sometimes leases the yacht, 
which he personally owns, to the 
corporation because it was helpful 
in entertainment of customers and 
prospective customers, investment 
experts and others. 

He also conceded that he had own- 
ed a small company which sold auto- 
mobile parts to Ryder Systems, Inc. 
But when the nationally publicized 
scandal over conflicts of interest in- 
volving directors and officers of 
Chrysler Corp. and other firms be- 
came publicized, he sold the com- 
pany, Ryder added. 

Earlier it had been made public 


that officials of Arvida Corp. were 
quietly cage yf business dealings 
by officers and heavy stockholders 
with the corporation. Milton Weir, 
Sr., who resigned as president in 
February, and his son, John, who left 
the company as vice president at the 
same time, had owned an interest in 
a real estate firm which received 
commissions from property transac- 
tions involving Arvida. 

In addition, construction interests 
controlled by Arthur Vining Davis, 
the principal stockholder of Arvida, 
had done substantial amounts of 
work for the corporation. 

It was pointed out, however, that 
these transactions were far from 
secret. The Weir transactions had 
been stipulated in some company re- 
ports, and the business by the con- 
struction firm owned by Davis was 
mentioned in a company proxy 
statement. 

The Weirs, in announcing their 
resignations in February, said they 
were desirous of devoting more time 
to family business ventures. 

There were rumors and indications 
that other firms were facing some 
searching self-analysis for conflict of 
interest possibilities. 

At a recent meeting of Maule In- 
dustries, Inc., there was stockholder 
criticism of transactions involving 
other corporate interests of Jose 
Ferre, Maule’s top executive and a 
principal stockholder. The demands 
by some of these stockholders that 
the company be liquidated, Ferre 
countered with the a that they 
were actually representing competi- 
tors of Maule. 

In the case of some other com- 
panies, there have been whispered 
rumors around the state for months 
and even years about the alleged 
ownership by officers of major pub- 
licly held Florida corporations of 
companies that benefit from doing 
business with these corporations. 
Whether any of these situations will 
pop out into the open during the 
national wave of exposure of “con- 
flict of interest” cases remains to be 
seen. End 
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COMPANIES: 


Jackson's Minit Markets, Inc. 





YOUNG FOOD CHAIN EXPANDS 


Curb Store and Supermarket Chain 
Added 34 Stores Last Fiscal Year. 


= his headquarters office in 
Jacksonville, Julian E. Jackson di- 
rects a two-and-a-half-year old, fast 
growing chain of six supermarkets 
and 59 curb stores which are spread- 
ing out over Peninsular Florida like 
molasses. Oddly enough, he is for- 
bidden by a competitive agreement 
to open a store within 50 miles of 
Jacksonville until after mid-1963. 
The nearest store to the headquarters 
city is in Palatka, 53 miles away. 

“Jacksonville is my home,” explains 
the mild, soft-spoken executive. 
Aside from the fact that I didn’t want 
to move away from. Jacksonville 
when the company was organized, it 
is really a logical location for our 
headquarters. Our long-range plans 
call for putting stores throughout 
Florida and Georgia — after the com- 
petitive agreement with Colonial 
Stores, Inc. expires in July, 1963, of 
course. In four or five years, Jack- 
sonville should be the hub of our 
operations.” 


34 Stores Added in Year 


Judging from the present rate of 
growth, Jackson’s time estimate does 
not seem overly optimistic. In the fis- 
cal year which ended last April 29, 34 
new stores were added. 

Jackson, who is president, treasur- 
er and board chairman of Jackson’s 
Minit Markets and Jackson's Sooper 
Markets, has spent his entire bus- 
iness career in food retailing. Grad- 
uating from high school in 1931, he 
took a job as clerk in an A & P store. 
In 1943, when he left A & P, he was 
supervisor and meat buyer. 

That same year, he went into part- 
nership with a friend, Trollie F. 
Cowart, and opened a small, 2,000 
ogo es grocery store in Jackson- 
ville. This was built into the “Jax 
Meat Company” chain of seven large 
super markets, one dime store and 


three pick and pay stores by 1958, 
when the entire operation was sold 
to Colonial Stores, Inc., of Virginia. 

Julian a already had well- 
developed plans to start another en- 
terprise at the time of the sale, and 
in December, 1958 Jackson’s Minit 
Markets, Inc., was incorporated to 
do business in Florida. “I had got 
the idea that little stores would 
grow,” says Jackson. 


First Store Opened in 1959 


The corporation’s prospectus, dat- 
ed January 9, 1959, offered 393,000 
shares of common stock at three 
dollars a share. Jackson and other 
officials had already paid three dol- 
lars for each of 85,000 shares before 
the public offering. “The company 
has not yet commenced doing busi- 
ness,” the prospectus announced, 
“but proposes to operate a chain of 
small (in relation to supermarkets), 
conveniently located, rapid service, 
combination grocery and sundry 
stores. The company expects to have 
its first store open for business about 
February 1, 1959.” 

Capital stock is now held by over 
3,000 stockholders who live in near- 
ly every state of the union. At the 
end of April, the stock was bid in 
the over-the-counter market at 65%. 
In May, because the profit situation 
was favorable, and the future out- 
look encouraging, Jackson recom- 
mended going on a regular quarterly 
dividend basis. 

“We've made a profit from the 
opening of the first store,” Jackson 
says. “We'll have $115,000 to $120,- 
000 net profit this year. Next year, 
I’m predicting our sales will increase 
by 50 per cent and our net profit by 
100 per cent.” Sales for the 49 weeks 
ending April 8, 1961 were more than 
$8.6 million. 

Though new stores are being open- 


ed almost weekly, and expansion 
programs always put heavy demands 
on capital, Jackson does not antici- 
pate issuing additional capital stock. 
“I don’t want to water the stock 
down,” he says. “I believe we have 
plenty of cash and credit for all our 
expansion plans.” 

Do Jackson’s expansion plans em- 
phasize development of the Minit 
Markets rather than the Sooper Mar- 
kets? “Let’s put it this way. We're 
not scouting for Sooper Market lo- 
cations. But we're not neglecting 
them, either. Construction on one 
was started last April in Eau Gallie. 
But I think we know how to run 
curb stores better than anyone else 
operating today.” 

The curb stores are not competi- 
tive with super markets. “Even super 
markets across the street don’t hurt 
our business,” says Jackson. “Shop- 
pers for a few items pull up in front 
of the super markets, see the crowds 
and come over to our curb store be- 
cause there’s no waiting.” 

Jackson’s Minit Markets carry 
about 2,000 items. “Some other curb 


JULIAN E. JACKSON, is president, treasurer 
and board chairman of Jackson’s Minit Markets 
and Jackson’s Sooper Markets. 


stores offer far fewer items than we 
do, concentrate on high profit mer- 
chandise.” 

Jackson says the prices of mer- 
chandise in the curb stores are gen- 
erally competitive with supermarket 
prices. “With the wide selection of 
merchandise we offer, and reason- 
able prices, the curb stores have 
proven to be fine in subdivisions of 
300 to 400 homes, which are not big 
enough for supermarkets.” 

Jackson’s Minit Markets and Jack- 
son’s Sooper Markets are concentrat- 
ed in Brevard, Broward and Orange 
counties. “These happen to be Flor- 
ida’s fastest-growing counties,” ob- 
serves Jackson, with a smile. End 
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POLITICS: 





TREND Survey Indicates Most Florida Businessmen 
Are Pantywaisted in Business-Politics Stands 


Wen it comes to mixing politics and business, most 
Florida executives are about as bold and forthright 
as Ferdinand the Bull. 

This fact is not startling to politicians or to any- 
one who has ever tried to get a number of individual 
businessmen to take a firm stand for issues or candi- 
dates. But a survey by TREND reveals that the role 
of the Florida businessman in politics is about as sorry 
a picture as might be imagined. 

For instance, in a time when business is getting 
its teeth kicked in by minority and special interest 
groups, Florida businessmen are worried about em- 
ployees wearing political buttons during working hours. 
A grand total of 17 per cent have been to the State 
Legislature to influence legislation and 25 per cent 
have never given a dime to a political candidate. 

TREND queried a diversified statewide group of 
top level executives to analyze the role management 
is taking in politics. We asked fifty executives to an- 
swer ten questions. Obviously some are taking a strong 
position in political matters, but, regrettably, taken as 
a whole the answers paint a pantywaisted performance 
by Florida business leaders. 

And apparently a lot of businessmen realize the 
situation because 65 per cent admitted that manage- 
ment was not up to par in dealing with political mat- 
ters. 
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Our questions were: 


Can you roughly estimate how many candi- 
dates you have in your lifetime given financial 
support to? 
Answers 
None 12 
Under 5 
5 - 10 
Over 10 
The startling thing about this question was the 
relatively high percentage of businessmen who had 
never helped a candidate. 
Curiously, a high percentage of those helping over 
10 candidates felt management still took too little 
activity in politics. 


Have you ever attended a state legislature 
in session for the direct purpose of support- 
ing or opposing legislation or for appearing 
before a committee? 
Yes 8 No 41 
We wanted to know how many businessmen had 
ever attended the place where state laws are made, 
particularly tax laws. This makes it pretty evident that 
about 85 per cent of Florida business leaders have been 
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_.. About Half of Florida’s Business Leaders Apparently Feel Politics Are Bad for Business 


content to stay away from the scene. Again, these men 
are mostly leaders in sizeable firms (30 per cent em- 

loyed more than 100 employees). Among smaller 
ana the witnessing of a legislature must be in- 
finitesimally small. 


Have you ever attended your city council 
meeting for at least a majority of one session? 
Yes 29 No 20 
Apparently Florida businessmen have more interest 
in local than statewide politics, but the fact that 40 
per cent have never sat through a meeting graphically 
reveals the apathy of the businessman for politics. Dur- 
ing a business career many executives will be forced 
to go before local councils on a zoning matter on their 
own property, and this probably accounts for a size- 
able percentage of those who have attended. 


Have you ever called from door to door to 
influence other voters to your political pref- 
erences? 
Yes 12 No 38 
Perhaps most high level executives don’t practice 
this sort of politics. Plenty of them have called, and 
still call, door to door for sales, however, and we simp- 
ly wanted to see how many have ever gotten as en- 
thusiastic about politics. 


Do you view with disfavor the wearing of 
political buttons by your employees during 
working hours? 
Yes 24 | No 24 
Here was one of the real clinchers. Obviously about 
half of the people who run businesses do not want 
their business connected with a political preference. 
The businessmen we surveyed were in the vast ma- 
jority not in retail business, where political buttons 
might be logically omitted. One businessman added a 
spark to the answer when he said, “No, I don’t mind if 
they wear buttons as long as it’s my candidate.” 


Do you think companies will usually suffer 

some loss of business if management takes 

strong stands politically? 

Yes 22 No 26 
This was the “moment of truth” in the survey. If 
you will note we were careful in the wording of this 
question. We tried not to phrase the question so as 
to give the respondent a picture of a company over 
zealous or fanatic in political matters. We said sim- 
ply, “strong stands politically.” We hoped the respond- 
ent would construe “strong” as he might a “strong” 
sales force, or “strong” financially. The disturbing 
fact is that about half of Florida’s business leaders ap- 
parently feel that politics is bad for business. And, 
even more significant, does this mean that these same 
usinesses don’t intend to take strong political stands? 
Most larger U. S. companies have started to encourage 
management to lay the political cards on the table be- 
cause the game is getting late and they are losing too 
many chips. 
But the answer to this question would indicate 

that among most of Florida’s first line business firms 
there is still a compelling tendency to bluff. 


Do you feel that the management of your 
company takes an adequately strong stand in 
political matters? 
Yes 32 No 17 
We were somewhat gratified that 35 per cent of the 
executives answering felt that their companies were 
not doing enough in political matters. This should in- 
dicate that most Florida businessmen agree that bus- 
iness has some role in politics. 


Does your company actively encourage em- 
ployees to study political issues or take an 
active part in political matters? 
Yes 23 No 25 
Here we found discouragement. We believe most 
executives would have answered this question “yes” if 
they had so much put out a bulletin urging their em- 
ployees to vote. This question would indicate that 
about half of the companies concerned never discuss 
politics except behind closed office doors. On the 
other hand there are a number of Florida companies 
which are giving this subject active attention. Some are 
encouraging their personnel to take political action 
courses sponsored by many chambers of commerce. 


Approximately how many people are employ- 
ed in your company and what is your product 
or service? 


Auto Dealer __- 
Dist. Electrical 
Professional 
Insurance 
Reproduction 
Aluminum - 
Life Insurance 
Rail Road 
Life Insurance - 
Mining Machinery _. 
Paper Boxes 
Finance 
Architectural & 
Eng. Consultants 4 
Public Accounting 8 


Product No. Employees 
Retail Furniture oi 
Lumber _ 150 
Finance __ 15 
Moving & Storage 30 
Const. & Allied Prod. 100 
Bottling 35 
Insurance __ ea 
Professional Service 6 
Accounting __ ak, 
Gen. Bldg. Contractor 20 
Auto Dealer 30 
Estate Analysis 5 
Insurance 400 
Mfg. Bldg. Materials 


Handling Equip. _ 100 
Hotel 105 
Printing 125 
Sales & Rental 

Heavy Construc. 

Products _ 40 
Land Development _ 40 
Hospital (state oper.) 430 
Industrial Electronic 

& Control Equip. 2 


Mfg. Heating Units _ 62 
Citrus Concentrate 1,000 
Metal Refinishing _.._ 25 
Transportation . 100 
Medical vee 4 
Professional Services. 40 
Advertising ; 

Aircraft Servicing __ 
Electric Service 

Banking 


Concrete ____ a 
Service _____ 4 
Const. Engineering 2 


Engineering 
Photoengraving ___. 
Sales & Service 


Size of company offered no discernable pattern in 
the response to the answers. Apparently a few of the 
executives in the larger companies were very active 
in politics personally but admitted the effort was not 
identified with the company. End 
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COMPETITION: 


TOP ILLUSTRATOR HELPS SELL 


DAYTONA BEACH 


Norman Rockwell Was Hired to I|lustrate an Adver- 
tising Campaign Aimed at a Predetermined Market 


A: a time when leaders in the 
tourist industry have acknowledged 
that the days of the easy tourist 
dollar are over, Daytona Beach is 
taking steps to guarantee its identity 
as a vacation center. 

The ‘old” ways had proved inef- 
fective. The 1960’s is a_ period 
demanding innovations in tourist ad- 
vertising. Successful promotions 
cannot rely on the al catch-all 
image of Florida as “fun and sun.” 
Success depends on selling a specific 
area in a more realistic, individualis- 
tic and believable manner. And 
Daytona Beach is attempting just 
this. 

Connecticut (Rockwell's home) 
was experiencing one of its coldest 
days last winter (with a temperature 
well below zero) when Daytona 
Beach invited Norman Rockwell to 
illustrate its advertising campaign. 
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Rockwell, well known for his cov- 
ers on The Saturday Evening Post, 
came to Florida where the sun was 
shining brightly and worked for sev- 
eral weeks with local models to “get 
the picture” of Daytona Beach. Re- 
search by Neals, Roether, Hickock, 
Orlando advertising agency, show- 
ed that Rockwell's work was ideal 
for the logical Daytona Beach vaca- 
tioner. His solid, gentle, hearth- 
side Americana, research indicated, 
would strike hard at the middle class 
market Daytona wants to reach. 


Summer and Winter Tourists Differ 


Investigation by the Orlando 
agency revealed that this market is 
clearly split into two factions, sum- 
mer and winter tourists. They split 
their advertising campaign as the 
market is split — one group of ads 








JAMES P. SHATTUCK, Jr., art director for 
Neals, Roether, Hickok, confers with famed 
illustrator, Norman Rockwell (left). Polly 
Love was one of many local models used by 
Rockwell for the Daytona Beach campaign. 
(above) 


for the summer group and a different 
effort to attract winter visitors. 

Differences in the two groups 
were found to be more than season- 
al, and basic characteristics of the 
two groups determined the type of 
ads that were directed to each. 

Summer tourists, research showed, 
were largely from seven Southeast- 
ern states. Family groups, with 
children under 18, made up the ma- 
jority of the visitors. Further inves- 
tigation revealed that they were 
mostly craftsmen, skilled workers 
and clerical workers, with an annual 
income varying from $5,000 to 
$7,000. 

Surveys indicated that winter tour- 
ists come from more northerly areas, 
the Midwest, Northeast and Canada. 
Professionals, executives, and busi- 
ness owners, at or near retirement 
age, with a little larger income than 
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the summer tourists, were predom- 
inant. 

Due to income and type of em- 
ployment, it was concluded that 
the summer tourist is more budget 
conscious with his time and his mon- 
ey. While he wants to a as 
little time as possible on the road, 
the “big name” resort is the most 
attractive — at prices he can afford. 

Daytona Beach realized that it 
could satisfy both of these require- 
ments. Being the farthest north of 
the really big name resorts, its lo- 
cation gives the summer tourist as 
much as three days on the beach 
that he might have to spend driving 
if he went farther south. 

While Daytona Beach is not a 
cheap resort, it does not have the 
glamour and higher prices of the 
gold coast. As a resort it offers more 
than just beaches. The amusements 
of its boardwalk are of interest to 
most members of the family. 


Vacation Planning Influenced 


Results of research indicated that 
the winter tourist can move at a 
more leisurely pace and stay longer 
than the summer visitor. Since he 
usually has no children in school and 
his income is discretionary, his pre- 
vacation planning is not so iron-clad. 

Daytona lacks the night clubs and 
big name entertainment of the plush- 
ier resorts, but it is more suited to 
the income of the winter tourist that 
it wishes to attract. Its relaxed, so- 
ciable atmosphere and comfortable 
accommodations were found to have 
a strong appeal to this age and in- 
come group. Relaxation and comfort, 
rather than the frantic “see and be 
seen” of the fancier resorts, are its 
main attractions. 

Geographical location of the tour- 
ist market serves as a guide in plac- 
ing ads. For summer promotions, 
regional editions of TV Guide were 
the keystone media, with advertising 
concentrated heavily in the South- 
east, but one appearance in TV 
Guide was scheduled for metro- 
politan New York. 

The agency will supplement this 
program by placing ads in some 16 
Southeastern newspapers, practical- 
ly every major paper in the area. 
Newspaper efforts will also be di- 
inated to New York, Philadelphia 
and Chicago, with some efforts in 
the Midwest. About 31 per cent of 
the total budget is allocated for the 
summer campaign. 

For the winter campaign, adver- 
tising will be directed to the known 
market, more to the North and Mid- 
west. Selection of medium, like the 
selection of Norman Rockwell, was 


HAVE A BALL AT DAYTONA BEACH! 
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TYPICAL OF ROCKWELL’S illustrations, this ad will appear in Reader's Digest, T.V. 
Guide, and newspapers throughout the Southeast, the North and Canada. People who re- 
spond to Rockwell and prospects for a Daytona Beach vacation were found to be identical. 


that which had strong appeal to the 
group to be reached. Some 30 per 
cent of the budget was allocated to 
Reader's Digest, for it was found 
that Reader’s Digest readership, peo- 
ple who may be expected to respond 
strongly to Rockwell, and prospects 
for a Daytona Beach winter vaca- 
tion are almost identical. 

sors advertising will 
also be placed in major newspapers, 
including more than a dozen Cana- 
dian papers. 

The advertising program for Day- 
tona Beach is financed by a special 
tax levied by the Volusia County 
Commission. The tax is levied on all 
non-homestead real and _ personal 
property within the district. 


Daytona Beach believes that the 
keynote to the success of the cam- 
paign will depend on influencing 
vacation planning. Advertising will 
reach the tourist market before both 
groups make definite decisions. Nor- 
man Rockwell provides the appeal 
and believability of the effort. Sum- 
mer advertising was scheduled in 
April, May and early June. October, 
November, December and January 
are the months in which winter ad- 
vertising will be conducted. 

The success of the Daytona Beach 
advertising effort is yet to be written, 
but the tie-in with Norman Rockwell, 
combined with well directed, exploi- 
tation of middle income prospects 
may be a stroke of genius. End 
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Southern Bell Telephone, Jacksonville 

. Orange City Telephone Co., Orange City 
— Winter Park Telephone Co., Winter Park 

- Indiantown Development Co., Indiantown 

- Inter-County Telephone Co., Ft. Myers 

.} General Telephone Co. of Florida, Tampa 

- Zephyrhills Telephone Co., Zephyrhills 

- Florida Telephone Corp., Ocala 

- North Florida Telephone Co., Live Oak 

. Starke Telephone Co., Starke 

- Northeast Florida Telephone Co., Macc!enny 

- South Georgia Telephone Co., Ludiwici, Ga. 

- Gulf Telephone Co., Perry 

. Southeastern Telephone Co., Tallahassee 

- St. Joseph Telephone Co., Port St. Joe 

. Quincy Telephone Co., Quincy 

- Tri-County Telephone Co., Bonifay 

- West Florida Telephone Co., Marianna 

- Malone Telephone Co., Malone 

. Florala Telephone Co., Florala, Ala. 

- Southland Telephone Co., Atmore, Ala. 

- Molino Telephone Co., Molino 


By PAUL DOUGLASS 


Professor of Government, Center for Practical Politics, Rollins College 


I n Florida’s geographic center, The Winter Park Tele- 
phone Company serves the fastest growing silk-stocking 
area in one of the fastest growing regions in the United 
States. It lives as a robust independent among titans 
of the industry. Like the claws of a huge lobster, how- 
ever, the giant companies encircle it, well-armed with 
capital and a watch-and-wait affection for the lush 
maverick. 

As the map describes it, the Winter Park Telephone 
service area is bounded on the west by the Florida 
Telephone Corporation. It is encircled on the north, 
east, and south by the Southern Bell Telephone and 
Telegraph Company. From the southwest the General 
Telephone Company of Florida, always in an expansive 
mood, looks covetously northeast. The growth of the 
profitable little independent has resulted from Central 
Florida’s meteoric growth, the galloping demand for 
communications service, the availability of capital, and 
good management. Nevertheless the situation which 
confronts the utility is one which faces small business 
everywhere. The question is this: How does an inde- 
pendent survive among giants? The answer lies in 
management—efficient dollar and service operation. 

The industrial history of the Winter Park Telephone 
Company is another epic of America. Back in 1910 
Carl H. Galloway, Sr. founded the service to solicit 
business for his grocery store in Maitland. For almost 
a half century the service thrived as a family-owned 
corporation. 

Then skyrocketing population and industrial growth 
created service demands of undreamed-of proportions. 
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The family-owned enterprise capitulated to the need 
to sell common stock on the market. 

Carl Galloway, Sr. lived to see the transition in 1957. 
Two years later Josey K. Galloway, “Joe”, as he is known 
in Central Florida, succeeded his father as president 
and chairman of the board’s executive committee. Like 
his father, Joe had grown up with the business. At the 
age of six he was working in the mail room and later 
climbing poles under his father’s direction. He learned 
the business at first hand the hard and solid way—by 
apprenticeship. To this basic training he added man 
agement, financing, and engineering studies. 

The board still has a strong historic family repre 
sentation. Three of the seven members are Galloways. 
The four others, however, include two bank presidents, 
an attorney, and since 1959 the chairman of the execu- 
tive committee of the Minnesota Mining and Manufac- 
turing Company. 

One of the board’s chief tasks under “Joe’s” leader- 
ship became finance. The company needed money to 
provide service to keep up with growth. How success- 
ful its efforts have been is indicated by the fact that 
by spring 1961 its common stock was selling up to $43 
a share, netting (at a 30¢ per share quarterly cash 
dividend) a return at the market of approximately 3.6 
per cent. 

Yet as the company expands, it faces rising costs. 
The average cost per station added in 1960, for example, 
stood at $565. This figure compares with $335 per 
station in service two years before in 1958; an increase 
of over 40 per cent in two years. 
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The demand for capital is voracious. During 1958 
the Company authorized an issue of $2 million in the 
aggregate principal amount of its first mortgage bonds, 
Series F. Before the year was out, the Connecticut 
Mutual Life Insurance Company had purchased $1.6 
million of the issue, bearing interest at the rate of a 
4% per cent and subject to a first mortgage bond inden- 
ture covering all the company’s bonds. In 1959 Con- 
necticut Mutual bought the remaining $400,000. 

In the fall of 1959 the Company established a $2 
million line of credit with New York’s Chase Manhattan 
Bank. Even in the face of a tight money market, the 
utility obtained a favorable interest rate % of one per 
cent above the prime rate. By 1961 the Company was 
engaged in further capital operations, this time the sale 
of common stock on a rights basis to liquidate the Chase 
Manhattan line of credit and to provide still further 
funds for capital additions. In 1957 common stock sold 
at $13 a share. In 1961 it was quoted at approximately 
$42 a share—an appreciation of nearly three times in 
three years with a conservative twenty-times-price 
earnings ratio. Common stock marketed in 1961 is ex- 
pected to bring a minimum of $38 a share. 

On into the 1960s, the company projects its increas- 
ing capital needs. During 1961 the company plans to 
obtain some $2.5 million in cash from the sale of first 
mortgage bonds and another million from the sale of 
common stock. By 1963 it expects to sell another $2 
million first mortgage bonds and another million from 
the sale of equity securities. In 1965 the company plans 
to derive $1.3 million from the sale of common stock. 
It proposes to retain approximately 40 per cent of 
earnings for capital additions. Since engineering for 
telephone plant expansion has to be projected at a 
minimum of some twenty years, the Winter Park Tele- 
phone oe a A is well on its way to financial maturity 
as an independent among the titans. 

In its policy to provide modern and efficient service, 
the company now faces revolutionary changes. The 


JOSEY K. GALLOWAY, son of 
the founder, is president and 
chairman of the executive com- 
mittee of the Winter Park 
Telephone Company. 


application of the principles of electronic computers to 
automatic completion and billing of telephone connec- 
tions promises an entirely new concept of telephone 
plant engineering. It wisely schedules a high rate of 
depreciation. Its administrative and general expenses 
are lower. 

So far the company policy has been able to ward 
off trade union organizing. There are good reasons. 
Employee benefits presently are such that union organ- 
izers find the personnel difficult to convince. More than 
n.ne out of ten employees are covered by group health, 
medical, surgical, life, weekly indemnity, and major 





SINA, (special identity number arrangement), 
a subscriber service which identifies the particular 
aeage called at a number by a distinctive ring, 
as been installed by Winter Park Telephone 
=, 
e company furnishes an additional tele- 
phone number and listing for a particular member 
of the family. The party is identified by the ring 
which is different from the ring associated with 
the original number. 











medical insurance plans. The company operates a 
retirement program in the form of deferred profit shar- 
ing. It makes available an emergency loan fund. It 
operates a recreation program and maintains a company 
camp. These benefits annually cost the company more 
than $1,000 for each employee. Moreover since 1958, 
the company has provided an employee stock purchase 
plan. More than ninety per cent of the eligible employ- 
ees take advantage of the opportunity. 

Communication is stressed. It moves up and down 
the chain of command. From policy and operational 
group staff conferences at the top, employee meetings 
channel information downward so that by the end of 
a single week the nearly two hundred employees of the 
company have been involved in sharing and discussing 
data. One reason that the company is so alive is that 
the process also works from the bottom up. The com- 
pany encourages its staff to think and speak creatively. 
It invites participation. The same kind of coherent 
program extends to the general public, so that the 
community served by the utility speaks of “our com- 
pany.” 

Side by side with the communications policy stands 
the company’s respect for and support of training. In 
any one year the average employee puts in more than 
thirty formal hours of self-improvement. Two thirds of 
these man hours are spent on company time; one third 
on the employee’s own time taking improvement courses 
sponsored by the company. The company puts a pre- 
mium on growth. The courses have a common objec- 
tive: to improve the efficiency of the employee and 
thereby of the company. Such a program provides for 
planned selective advancement through the ranks. To 
this end scientific evaluation procedures are employed. 

Within the context of its programs in efficient engi- 
neering, communication, training, and public relations, 
the company engages in a “hard sell” merchandising 
effort. In fact, the company makes all its employees 
up and down the line sales conscious. 

Despite its obvious efficiency, the question continues 
to be asked: Will the Winter Park Telephone Company 
survive against the lustful eyes of the giants? The 
outlook is favorable. Will it quietly by its own choice 
take the initiative in selling out to Southern. Bell? The 
answer is probably no. Will the company be able to 
provide capital requirements necessary to service the 
growth demands? Experience proves that it can. Will 
the whirlwind advance of technological innovation make 
the courageous determination of the company to pro- 
vide the best service with the most modern equipment 
mere wishful thinking? The answer so far is no. 

The answer to all these questions at the moment 
leans strongly in favor of the independent—strongly in 
favor, that is, if the quality of the management continues 
to provide superior performance resulting from syste- 
matically cultivated merit. End 


FLORIDA TREND | June 1961 19 





ADVICE TO YOUNGSTERS IF YOU SMOKE 


Industrial Commission chief offers tips on MORE THAN THREE 
high school graduates finding right jobs CIGARS A DAY... 


you'll welcome the satisfying 
High school seniors who will graduate this year and mildness of this vintage Havana 


are concerned about economic conditions got some tips cigar. Its costly Cuban tobaccos 
from State Industrial Commission Chairman A. Worley will never tire your taste. 
Brown. 

Brown pointed out that the Florida State Employ- 
ment Service, which is administered by the Florida In- 
dustrial Commission, placed 2,576 high school graduates 
in jobs during 1959, and 2,418 in 1960, as part of its 
cooperative program with Florida high schools. 

He outlined a long term plan with ten guideposts 
for high school graduates to follow in starting a career. 
They are: | 

1. Choose a field that fits your interests, 
aptitudes and abilities. There are nearly 30,000 
different kinds of occupations in the United 
States. 


2. Job placement, counseling, aptitude and 
proficiency tests are provided without charge at 
your nearest state employment office. Consult 
also with parents, teachers and counselors. 





3. Get as much education as you can. It 
makes for a better job and more income. Give 
every consideration to a college education, junior 
college, technical and vocational schools. 


4. The Florida Apprenticeship Program, 
called “The College Education of the Skilled 
Trades” and also administered by the FIC, covers 
47 trades. In this program you earn while you 
learn. 











5. Employers are interested in workers who 
are interested in their work. 


6. Set goals for | ape in several fields in which 


you are qualified to do well. Ask yourself: “Where 
will I be in, say, five or ten years?” 


7. Learn as much as possible in your pre- 
ferred field from temporary jobs, summer or 
part-time jobs. They are often the gateways that 
lead to permanent jobs. 


8. You have a good chance of gaining valu- 
able experience and training in the armed forces 
which will be useful to you later. 

ACTUAL SIZE 

9. Your teachers, counselor, library or local 
employment office will have many booklets about 
jobs. Read them. 


10. In addition to your work program, have 
time for self-improvement, recreation, social ac- 
tivities, and good health habits. 





To obtain this handsome 
Imported German Silver Cigar Piercer 


. h : Mail a band or printed cello- 
Brown urged employers to assist graduates in their phane tube from any GOLD LABEL cigar with 50¢ 
search for work because the youth of America can to cover overseas duty, handling and mailing to: 
strengthen their organizations in the future. End | 
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a usually take place 
in the fall of the year, during the 
football season. But in early March, 
Central Florida had a homecoming 
that is sure to pack a‘lot of signifi- 
cance and lasting impact. 

It was indeed a homecoming when 
Martin Andersen, owner-publisher of 
the Orlando Daily Newspapers Inc., 
announced appointment of Wilson 
C. (Red) McGee as editorial director 
of those fast-growing newspaper 
twins, the Sentinel and Star. 

McGee had been a veteran news- 
man on the Sentinel and Star. Then, 
some 15 years ago, he had been 
lured down to Miami, where he be- 
came one of the best reporters in 
the Miami Herald's reporting history. 

To make the homecoming angle 
doubly significant, McGee was giving 
up a flourishing law practice in 
Miami when he accepted the Or- 
lando appointment. Although his 
fellow-newsmen in Miami had rec- 
ognized McGee as a fine hand among 
the torts and writs of the legal 
profession, every one of them still 
regarded him as fundamentally a 
newsman. So, when he headed North 
from Miami, McGee was literally 
going home to his first love, the 
news business. 

Whether the McGee appointment 
represents a significant further shift 
on the part of Andersen to a team 
operation of his newspapers is some- 
thing only Andersen can answer. 
Since Andersen, a Greenwood, Miss.., 
native, arrived in Orlando in 1928, 
he has established himself as one of 
the last but by no means the least 
of the great breed of practitioners 
of “personal journalism.” Team play 
or no team play, though, it’s a cinch 
that Andersen will keep his intense 
interest in his newspapers and in 
their giant role in Central Florida. 
McGee should fit well in the new far 
es job that Andersen has given 
lim. 


Practiced Law in Miami 


McGee took on a man-killer of a 
schedule during his last years with 
the Herald. He decided to study 
law, and so he would put in a regular 
stint at reporting, then spend his 
evenings at classes in the University 
of Miami Law School, with home- 
work occupying some hours after 
class and his week ends. 

Right after his graduation from 
law school—cum laude—McGee was 
appointed assistant city attorney for 
the city of Miami Beach. As city 
prosecutor he prepared and won so 
many cases through meticulous ny 
that Ben Cohen, a well-known Beach 


attorney, grumbled half in good na- 
ture one day after a joust with 
McGee: “I'd rather face (a 
prosecutor of the time) on a murder 
case than have to battle McGee over 
a misdemeanor.” 

McGee was in private practice in 
Miami when Andersen invited him 
to come home to Orlando and the 
newspaper world. It’s a measure of 
his feeling for newspapering that, 
according to an open secret around 
Miami, McGee turned down an 
appointment to one of the most 
important legal posts in the area to 
accept Andersen’s offer. 


Herald’s Star Reporter 


He came to the Herald at a time 
when Lee Hills—then managing edi- 
tor, now executive editor and vice 
president of Knight Newspapers Inc. 
—was putting together what some 
observers regard as one of the best 
staffs of its time anywhere. Field 
general was Ned Aitchison, who had 
moved across the peninsula from St. 
Petersburg to hold down the city 
editor’s chair. 

Of those who served in that staff, 
virtually every one will concede that 
McGee was the star reporter. When 
the Herald won the Pulitzer prize 
for its work in connection with the 
Kefauver crime probe, the prize was 
announced as a team effort. It was, 
in some senses of the phrase. But 
McGee, with his meticulous study 
and some hair-raising feats of daring 
which still haven’t been made public, 
set up most of the information for 
Kefauver on the antics of the 
S&G Gambling Syndicate on Miami 
Beach. A good deal of the testimony 
Kefauver obtained had already ap- 
peared in the Herald under McGee's 
byline. 

That wasn't the only prize for 
which McGee was responsible. While 
on the Herald, he won state news- 
paper prizes for his stories telling 
of the plight of the 1947 flood victims 
in western Dade County, for his 
coverage of a murder trial against 
a brutally close deadline, and others. 

As a surviving member of that 
rare brand of publishers who enjoy 
making themselves felt throughout 
their newspaper and community, 
Martin Andersen obviously believed 
that his papers had plenty of room 
for a man like McGee-who is pretty 
fond of doing the same thing. 

One regional Southern newspaper 
used to boast that it “covers Dixie 
like the dew.” Andersen would 
probably insist that he wants Cen- 
tral Florida covered much more 
thoroughly than that. His news- 


PERSONALITY: 


“RED” McGEE 
Fills A Top Spot At 


ORLANDO 
SENTINEL-STAR 


Veteran Reporter - Turned - 
Lawyer Becomes Editorial 
Director of Andersen Papers 


By Steve Flynn 


WILSON C. “RED” MCGEE studied law while 
working as a Miami Herald reporter. 


papers have bureaus strategically 
located throughout Central Florida 
so that they can cover that big and 
growing area most thoroughly. There 
are offices at Cocoa, Cocoa Beach, 
De Land, Eustis, Haines City, 
Leesburg, Melbourne, New Smyrna 
Beach, Ocala, Sanford, Titusville, 
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Vero Beach and Winter Park, as 
well as in Tallahassee and Washing- 
ton. And if a sparrow falls with any 
impact on Central Florida, the Sen- 
tinel and Star want to know about it. 

The organization observed its 75th 
anniversary in 1960. But without 
doubt, the spectacular phase of its 
growth has occurred in the years 
since Andersen has been at the helm. 
During the Andersen era, the news- 
papers and the Central Florida re- 
gion have both grown in truly 
spectacular fashion. But to try and 
separate the growth of one fiom that 
of the other is like trying to settle 
the argument about the chicken and 
the egg. 

McGee Fills New Post 


Obviously, Andersen is certainly 
not thinking of any slow down of 
growth when he contemplates cur- 
rent circulation figures substantially 
over the 100,000-mark. If he were, 
its a cinch he would not have 
sounded the bell to lure McGee in 
from the legal pastures. 

If any further evidence is needed, 
it should be noted that the Sentinel- 
Star have an order for a $700,000 
Hoe press, to be delivered this year. 
When this is added to current facili- 
ties, the newspapers will be able to 
go to a capacity of 112 pages in black 
and white. The capability will be 
slightly smaller in color, and in the 
case of these newspapers, this is 
important, for they pioneered con- 
stant use of co!or in Florida. 

In fact, the Sentinel is the only 
American daily running color on its 
front page seven days a week. It 
prints a full-co'or American flag, as 
does the Chicago Tribune. The dif- 
ference is that the Tribune prints its 


. Thirty-Year Newspaper Veteran 


front-page flag in black-and-white on 
Sundays. 

The post McGee took over—edi- 
torial director—is an entirely new one 
on the newspapers. 

The exact function of McGee with 
the newly created title is perhaps 
only to be explained in broad terms. 
He's sure to take a consuming inter- 
est in everything from typography to 
the proper way to write an obituary, 
and from ways to cover each Central 
Florida community to methods for 
relating the significance of Orlando’s 
Space Age neighbors at Cape Cana- 
veral. 

Already he is devoting himself to 
a heavy schedule of renewing old 
acquaintances and making new ones. 
From his previous stint on the Or- 
lando newspapers, he knows hun- 
dreds of people in all walks of life 
in the area. To these he is adding 
scores of new acquaintances—from 
executives and scientists in the big 
Martin-Orlando plant and their sat- 
ellite groups of far-advanced elec- 
tronics and scientific firms in the 
area to bankers and taxi drivers and 
the whole spectrum of society which 
makes up the cast of characters of 
the day’s news. 

Newspaper will remain Conservative 

He and his wife, Doris, have pur- 
chased a home in nearby Winter 
Park. This is no accident. McGee— 
without being stuffy about it—is a 
firm believer in a newspaper’s role 
in relating cultural values to a com- 
munity, and he is intrigued by the 
variety of cultural events on the 
annual program of Winter Park’s 
Rollins College. 

It is doubtful that McGee’s arrival 
will mean any change in the Sen- 
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tinel-Star viewpoint on politics—and 
for more than the obvious reasons. 
He shares Andersen’s tough-minded 
conservatism in national affairs—as 
an intellectual conviction rather than 
as an emotional or selfish thing. 

At 47, McGee has a career of 
newspaper work—or, during his legal 
hiatus, of close association with 
newspapering —for more than 30 
years. He got his start with the 
Nashville Tenneseean and the Ban- 
ner in 1930, switched to Orlando 
four years later. Then, after ten 
years as reporter, sports writer, edi- 
tor and managing editor on both 
Orlando newspapers, he went to 
Miami in 1944 as city editor of the 
News, switching to the Herald two 
years later. 





First Love is Newspapers 


Even during his years in the legal 
profession, McGee was close to 
newspapering. He was writer, actor, 
enthusiast and severest critic—all at 
the same time—of the annual Ribs 
and Roast show of the Miami chapter 
of Sigma Delta Chi, fraternity for 
newsmen and public relations per- 
sonnel. It was a standing joke in 
Miami newspapering circles that 
every year, McGee got so intense 
about the show that he promised 
“never again.” Next year, he would 
be back, ning on grease paint, 
writing songs and sketches. 

Another of McGee's connections 
with Miami newspapering after he 
left the Herald was brought out by 
Larry Thompson, Herald columnist, 
in a piece lamenting McGee's depar- 
ture. Thompson said that McGee had 
been the attorney for practically 
every newsman in Miami—handling 
everything from a newsman’s di- 
vorces to his speeding arrests. 

McGee is apt to impress a stranger 
as a somewhat hardboiled character 
who is perhaps more than a little 
bored and blase. Those whose 
acquaintanceship goes beyond that 
stage soon find that the first impres- 
sion could not be more in error. He 
has a lot of the characteristics of his 
Scotch-Irish forebears . . . absolutely 
implacable in the case of his few 
enemies, but loyal to his last crust 
of bread—literally—with those he 
calls friend. Perhaps even more im- 
portant for a newspaper executive, 
McGee has a restless and inquiring 
mind and a bulldog streak when it 
comes to studying. End 














ind 
ns, 


led 


of 
gal 
vith 


the 
an- 
1do 
ten 
oth 

to 
the 


two 














SIDELIGHTS — TRENDS — OPINIONS 


Gros les and sales tax collections for the 
t er were st tra under Fotals. 
te gross sales totals were o -47% and sales 
tax collections were off 4.4%. Brightest section 
i Northwest handle area which was only sec- 
tion s ng an increase over 1960 in gross sales 
...-this area showed a 21% increase in March over 








_ February while in 1960 it actually showed a 2% loss 
_ for the same pected: Lower East Coast also a OS 
t e 


23% in March still trailed for the year. 
Florida Industrial Commission reported there was al- 


most a lOZ r on in the number of Florida n 
people oe 18) getting work saetitic tes in 1560 


The new law passed by the Legislature lar- 
ly known as the Men Lite Bill,” has eased tension 
atentn Gulf Lite executive circtes where merger talk 


with Life and Casualty of Tennessee has kept things 
stirred up recently. The new law requires 75% of 
stockholders and two-thirds of the board of directors 
to approve a merger. 

Several key executives said the new law would 
block merger posaiee reise unless the idea became 
much more popular among stockholders. One reason 
some executives oppose the Gulf-Casualty merger 
idea is the lack of tgp company-wise benefits 
of the marri ..-both companies have large indus- 
trial (weekly)-insurance forces and both have switch- 
ed attention to the ordinary insurance line. "If 
one or the other company could compliment the other 
in the ordinary line, the idea might have merit," 
said one observer. 


Before LeRoy Collins left the Governor's of- 
fice he told TREND he was confident he could tell 
he story behind the Howard Hughes Florida Fiasco 
efore leaving office, or to ns ast 
term in office he hinted strongly that a re de- 
velopment was headed for Florida...ostensib y a 
Howard Hughes aircraft facility. Quering Collins 


last month again for the story he told TREND he 
had said all (?) he intended to say on the subject. 


peal estate trusts, which can now avoid cor- 
ration income S$ are starting to crop up a- 
round Florida...two in Tampa and one in eresste 

en reported and others are underway in 
other cities. A new federal law now allows groups 
to invest in real estate mh like in mutual funds 
and realize non taxed profits from the earnings as 
long as 90% of total earnings are distributed. 
Groups with under 25 members do not have to file 
with the Securities and Exchange Commission. 









































the Ve apartment concept except lega 
title is vested to one owner much in the manner as 


title to an individual home..,financing may be ar- 


‘00De" 


_Yanged separately by each resident...each unit is 







taxed as a separate perce? : Over $4 million worth 
of such multiple dwellings have been built in Puerto 











PRESS CLIPPING SERVICE 
GIVES YOU 


Sales Leads 

Legislative News 

Publicity Measurement 

Special Events Coverage 
Current Business Trends 
Up-To-The-Minute Trade News 


Rates—$3 Month Plus 12¢ 
Per Clipping 


SEND FOR BROCHURE TO FLORIDA’S 
ONLY PRESS CLIPPING BUREAU 


FLORIDA CLIPPING 
SERVICE 


P. O. Box 10278, Tampa 9, Fla. 
8-3536 Phones 8-3843 


















Northnest 
Florida 


is teeming with << 
opportunities for 
Business and Industry! 


Attracted by its mild, year around 
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ever-increasing numbers. For 
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FINANCE: 


HOW TO 
BORROW 
MONEY 


Jim Walter, Who Has Had 
Signal Success with Bankers 
in Building The World’s 
Largest Shell Home Organi- 
zation, Gives Some of His 
Philosophy in the Matter of 
Borrowing Money. 


A aam Smith said: “It is not by 
augmenting the capital of the coun- 
try, but by rendering a greater part 
of that capital active and productive 
than would otherwise be so that the 
most judicious operations of banking 
can increase the industry of the 
country.” 

The sooner the budding business 
man appreciates this fact, the sooner 
he will be able to get his business 
off the ground and headed in the 
direction he wants it to go. Banking, 
like any other profession, is in busi- 
ness to make money, and by far the 
largest proportion of money that a 
bank earns is from the interest it 
receives on money loaned to the 
citizens in its particular sphere of 
influence. If people don't borrow 
money from a bank, whether to build 
a house, buy a car, or start a business, 
the bank will not be serving its 
purpose in the community. 

You must not lose sight of the 
fact that a bank is not merely a 
depository for your money, but is 
an institution who needs you and 
your loans as much as you need its 
money. Remember, just as you are 
selling the bank, the bank is at the 
same time selling you something 
valuable too—money! For if the 
banker is to make money he has to 
sell it—to you, the customer, with- 
out whom the bank can not exist. 

Without the’ help, first of the 
Walter E. Heller Company, and later 
of a variety of banks in New York, 
Cleveland and Chicago, my company 
would never have been able to de- 
velop in the manner it has. 
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A bank is like a lady, and I use 
the word “lady” deliberately. In 
order to win a bank's trust and con- 
fidence, your intentions have to be 
honorable. You have to _ believe 
absolutely in yourself and the busi- 
ness project that you wish to further 
with the assistance of the bank’s 
money. You have to have patience, 
and enormous persistence. 

In the early days of my company 
I needed a great deal of credit when 
credit was scarce and expensive. I 
learned that collateral is the last 
thing that banker's ask for if you 
have plenty of money, established 
credit and collateral, and the first 
thing they ask for if you don’t have 
any. But bankers are human, and as 
much interested in making money as 
you are. America was not built by 
betting on a certainty. Our place in 
the world has been achieved by 
taking the calculated risk, and some 
of our wealthiest banks have at- 
tained their eminence by walking 
where angels fear to tread. 

When the Jim Walter Corporation 
began, my associates and I had to 
face the handicap, not only of being 
a new company, but of being a new 
company in a brand new, untried 
industry. We had to overcome the 
suspicion of bankers and other lend- 
ers who regarded the plumbing-less, 
light-less shell home as a shaky struc- 
ture, and the shell home owner as 
an even shakier risk. Today, the 
situation is reversed. Today my 
campaigning has paid off. But for 
the last five years I have been on a 


continuous 
and I have gotten to know bankers 
intimately, from the trouble they are 
having with their kids to their latest 
golf scores. 


If you want to succeed with bank- 
ers, you must cultivate them. You 
must “come clean” with them about 
your affairs and never mislead them. 
A banker is in the same category as 
your pastor or lawyer—he must know 
everything about you, your capacity, 
your trustworthiness, your stability 
and your responsibility. Once you 
have wooed and won your banker, 
you have a friend for life. The larger 
your business develops, the more 
money you need to borrow, the more 
important a part your banker will 
play in your life. If you can convince 


your banker of your integrity and } 


reliability, you will win his conf: 
dence and he will do everything in 
his power to promote your success 
because he knows that as you thrive, 
so will the bank thrive. 

Selling confidence in the bank can 
be summed up in this manner. Be 
honest in your evaluation of the fore- 
seeable potential of your product or 
business, be confident in your ability 
to handle the business and then sell 
the bank on this. Then your bank 
will come to realize that as far as 
you are concerned they have a func 
tion to serve which is more than 
merely offering you an umbrella 
when the sun shines and taking it 
away when it rains. When you have 
won their confidence, they will let 
you keep their umbrella! End 
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Suwanee Life Insurance Company of Jacksonville Has Been Acquired by United Insurance 
Company of America. Jacksonville Will Remain Regional Office of Merged Company. 


ssSUWANEE LIFE INSURANCE 
COMPANY of Jacksonville has been 
acquired by the United Insurance 
Company of America, with head- 
quarters in Chicago. O. T. Hogan, 
board chairman of United, said 75 
per cent of Suwanee’s stock was ac- 
quired from J. R. Anthony, Jr. and 
other members of Suwanee’s board 
of directors. Hogan said Jacksonville 
will be Southeastern home office for 
the merged company. 


se FLORIDA CAPITAL CORPOR- 
ATION, which has invested over $4 
million in Florida business and in- 
dustry under the Small Business In- 
vestment Act, has announced the 
purchase of $550,000 in debentures, 
with stock warrants, from Automatic 
Merchandising, Inc., of Tampa. 
The Tampa company will use the 
funds for additional vending ma- 
chines in several major installations, 
and for possible acquisition of other 
vending companies with which ne- 
gotiations have been started. 
Automatic Merchandising recent- 
ly entered agreements to install com- 
plete vending machine operations at 
Florida State University, Florida A& 
M, and the Florida A&M Hospital. 


ss EASTERN AIR LINES reported 
a net loss of $4,353,000 for the first 
quarter, 1961. This compared with 
a net loss of $640,000 for the com- 
parable period in 1960. 

Eastern officials said the loss was 
primarily due to abnormally bad 
weather during the period, and a 
loss of cy sreameape J $6 million in 
revenues because of the eight day 
flight engineers strike in February. 

Total operating revenues fell six 
per cent to $72.6 million, while oper- 
ating expenses rose one-half of one 


per cent from a year ago to $78.6 
million. 


#sCANAVERAL INTERNATION- 
AL CORP. has declared a dividend 
of 10 cents on its common stock. 

Henry Dubbin, chairman of the 
board, and Daniel S. Dubbin, pres- 
ident, said before taxes, earnings for 
the six months ending March 31, 
Were $632,613, equal to $1.28 per 
share on the 495,000 outstanding 
shares of common stock. 

The Florida holding company, 
which went public in March, is pri- 
marily engaged in the operation of 


shiplines and the development of 
real estate in the Cape Canaveral 
area. It is composed of five wholly- 
owned subsidiaries: Amcol Lines, 
Inc., Canaveral Groves, Inc., Inter 
Island Shipping Co., Island Shipping 
Co., and Western Ventures, Inc. 


eaSEABOARD AIR LINE RAIL- 
ROAD President John W. Smith re- 
ported to stockholders meeting in 
Richmond that first quarter net earn- 
ings equalled 50 cents a common 


share, as compared with 90 cents for 
the same period a year ago. Net in- 
come for the quarter was $2,400,682, 
compared with $4,350,368 in the first 
quarter 1960. Smith said the rail- 
road's lower earnings were due to 
slow business plus unfavorable 
weather in the Scutheast. 

Smith referred to SAL’s proposed 
merger with Atlantic Coast Line, 
saying the chief opposition comes 
from competing railroads and the 
railroad unions. 
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ee FLORIDA TILE INDUSTRIES, 
INC., of Lakeland, reported its sales 
for the fiscal year ending February 
28 totalled $2,963,225, an increase of 
$6,042 over the previous year. 

James W. Sikes, president, in his 
annual report to shareholders said 
the rapid growth in previous years 
“was restricted in the current year 
due to a 12 per cent drop in home 
construction and the severe price 
competition resulting from the in- 
creased penetration of the American 
tile market by low quality imports 
from foreign countries.” 


ssDADE COUNTYS METRO 
COMMISSION has bought William 
Pawley’s four bus lines for a reported 
$7.7 million, and will set up its own 
transit authority. 

The lines’ involved are Miami 
Transit Company, Miami Beach Rail- 
way Company, South Miami Coach 
Lines and Keys Transit Company. 
Ray Butler, chairman of the transit 
authority, said the county will revise 
and integrate the route systems of 
the lines. 
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ae LI'L GENERAL STORES, INC., 
of Tampa, and Pik-Quik, Inc., Min- 
neapolis-based bantam supermarket 
chain, have voted to merge. Under 
terms of the merger three shares of 
Pik-Quick stock would be exchanged 
for one share of Lil General, a 
close corporation. 

Harley E. Riedel, of Tampa, gen- 
eral manager and one of the founders 
of Lil General, would become pres- 
ident and chief executive officer of 
the combined organization, whose 
offices would be moved to Tampa. 

With the merger, Pik-Quick will 
have a total of 38 stores in Florida, 
with 10 more scheduled to open 
soon. Lil General, which began op- 
eration in 1957, has 41 stores primar- 
ily in the St. Petersburg-Tampa area. 


es THE 114 SAVINGS AND LOAN 
associations in Florida during March 
experienced an increase in both 
savings and mortgage lending, ac- 
cording to statistics released by the 
Florida Savings and Loan League. 

Savings increased by $32,970,000, 
which was a record increase for 
the month of March. The increase 
brought total savings at these insti- 
tutions to $2,991,794,000, represent- 
ed by 1,273,000 account holders. 

As of March 31, the savings and 
loan associations of Florida had a 
total of 319,362 mortgage account 
holders with total mortgages of 
$2,708,053,000. 


as MARY CARTER PAINT COM- 
PANY of Tampa reported that its 
sales for the year ending December 
31, 1960 totalled $12,398,398, com- 
pared to $8,363,420 for 1959. I. G. 
Davis, Jr., president, said sales for 
the first quarter of 1961 stand at 
$2,679,000, or 48 per cent above the 
$1,809,000 reported for the first quar- 
ter, 1960. Net earnings were $967,- 
932 in 1960, as against $801,748 in 
1959. 
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se MAJOR REALTY CORPORA. 
TION, in collaboration with the Al 
uminum Corporation of America, has 
developed an aluminum shell house 
that will be marketed initially ip 
Florida. 

Matthew B. Weinstein, president 
of Major Realty, and M. C. Schoetz, 
Alcoa’s manager of Building Product 
Sales, said that the prototype unit, 
finished in an unlimited choice of 
colors, represents the forerunner of 
a series of such aluminum structures, 
They said it probably will be the 
first aluminum shell home to be 
scheduled for volume production, 
and the first to be merchandised as 


part of a large, co-ordinated develop. | 


ment. 

Priced at $2,950, the first models 
will be erected on one-fourth and 
one-half acre residential lots on prop- 
erty owned by Major Realty two 
miles west of Jacksonville. This first 
development, Mr. Weinstein said, is 
expected to generate sales in excess 
of $20 million. 


se THE INVESTMENT CORPOR- 
ATION OF FLORIDA, of Fort Law- 
derdale, reported net profits on Flor- 
ida operations for the nine months 
ending in March of $240,305. 

After the first six months of the 
current fiscal year, the Corporation's 
directors declared the first dividend 
of five cents per share, and an- 
nounced their hope to pay similar 
dividends every six months. 

The firm’s investments include the 
Lago Mar Hotel on Fort Lauderdale 
Beach, International Automotive Air 
Conditioning, Inc., and a number of 
land leases on improved property, 
mortgages on beach area structures 
and options on selected real estate 
tracts, all along the Gold Coast. 


esISTHMUS STEAMSHIP AND 
SALVAGE CO., INC., of Miami, has 
been ordered by the SEC to stop 
— 


filed with the commission. 
The SEC suspension order said 


the company’s offering circular was § 


false and misleading and that the 
company engaged in transactions 
“which operated as a fraud and de 
ceit” upon purchasers of the stock. 
The commission charged that the 
company misrepresented the com- 
missions and expenses to be paid the 
underwriter, failed to disclose the 
true ownership of a ship and mis 
represented the proposed application 
of the proceeds of the arte sale. 
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ssA $4,904,000 CONSTRUCTION 
LOAN (the largest yet granted un- 
der the national FHA program for a 
housing project for the elderly) has 
been approved for the East Ridge 
Retirement Village to be developed 
in South Dade County. 

East Ridge is sponsored by the 
non-profit Lutheran Senior Citizens 
Foundation and will accomodate 400 
retirees upon completion, about the 
end of 1962. Fred Howland, Inc., 
will be general contractor for the 
74-acre project. The First National 
Bank of Miami will furnish construc- 
tion loans and the J. I. Kislak Mort- 
gage Corporation of Florida will be 
the mortgagee. 


asINDUSTRIAL LIMEROCK, INC. 
has been formed by the merger of 
the Naples Supply Company; Royal 
Palm Harbor, a Naples real estate 
development; Modern Builders Sup- 
ply Company, a Sarasota cement 
products concern, and Industrial 
Limerock, Collier County’s largest 
industry. The new company will fur- 
nish building materials and raw ma- 
terials for all types of construction 
in the south Gulf coast area. 

Board chairman and _ majority 
stockholder is Peter Fuller, Boston 
financier and son of former Mass- 
achusetts governor Alvan T. Fuller. 


seRYDER SYSTEM, INC., has 


' bought two Texas companies for 


more than $2.5 million, to bolster 
its liquid carrier subsidiary. York 
Transport Co. and York Interstate 
Trucking, both based in Houston, 
will become a division of Ryder Tank 
Lines, Inc. 

York Transport Company operates 
within the state of Texas, and York 
Interstate Trucking has irregular 
routes in 40 states. They reported a 
combined net income of $119,549 on 
gross revenue of $3,310,953 for the 
eight-month period ending in Feb- 
ruary, 1961. 


ssSOUTHEASTERN PUBLIC 
SERVICE COMPANY, which be- 
came the state’s largest propane gas 
operation with the acquisition of 
Public Gas Company and four other 
South Florida companies, is planning 
additional acquisitions in the Miami 
area. The company also plans to 
transfer its Florida general offices 
from Orlando to Miami. 

Charles J. Gregory, Southeastern 
president, did not specify the com- 
panies with which negotiations are 
now being conducted, but did say 
the new acquisitions would be “in 
large proportions”. 


ss MUNICIPAL SECURITIES, in 
the form of mutual fund-type invest- 
ments with interest free from federal 
income taxes, have been placed on 
sale by Leedy, Wheeler and Alle- 
man, Miami and Orlando investment 
banking firm. 

Designated as Municipal Invest- 
ment Trust Fund, Series A, the new 
investment consist of “interest-bear- 
ing obligations to states, counties, 
municipalities and territories of the 
U.S., and authorities and political 
subdivisions thereof,” according to 
the prospectus. 


as HARRISON PHOTO LABORA- 
TORIES, INC., of Miami, has been 
sold to Fotocrome, Inc., processor of 
color and black and white film. 

The Miami company will operate 
as a wholly owned subsidiary, under 
the name of Harrison-Fotochrome. 
William M. Harrison, who will re- 
main as president, said sales for the 
o_o last year exceeded $2 mil- 
ion. 


ss THE GENERAL CAPITAL Cor- 
poration of Miami has been sold to 
the Walter E. Heller Company of 
Chicago, the nation’s largest com- 


mercial financing firm. The price 
was reported to be 25,000 shares of 
Heller stock, currently valued at 
about $2 million. General Capital 
will continue to operate as a division 
of Heller. 

The Chicago Company has been 
active in Florida business and fi-. 
nance for many years. It provided 
some of the early funds which help- 
ed in the early development of such 
Florida corporate giants as National 
Airlines and the Jim Walter Corp. 


ees THE BURGER KING NATION- 
AL FRANCHISE has been purchas- 
ed by Miamians David R. Edgerton, 
Jr. and James W. McLamore. Edger- 
ton, 32, and McLamore, 34, already 
own or franchise out nine of the 
hamburger stands in South Florida. 
Altogether, Burger King of Florida, 
Inc., with headquarters in Jackson- 
ville, has 55 stores in six states. The 
price paid for the national franchise 
was not revealed. 

“We're planning 30 stores in the 
Miami area, and new franchises in 
Washington, D. C.; Wilmington, 
Delaware; Atlanta, Chicago and Vir- 
ginia. It won't be long before we're 
all over the North and Midwest,” 
the new franchisors said. 
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reference with firm names listed by cities, showing population, 
geographical location, transportation, airports, utilities, com- 
mercial banks, newspapers, radio and TY stations. 
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... Finance 








a= MIAMI FINANCIER Herbert 
N. Schwartz, who is president of 
Herbert Investment Company, has 
bought controlling interest in Sea- 
porcel Metals, Inc., a 30-year old 
New York firm which porcelainizes 
metal surfaces for use in building 
fronts and curtain walls. Seaporcel 
stock was recently trading on the 





Accounts Receivable 
Financing... 


Factoring can be the answer to rapid 
payment for your products. Many suc- 
cessful Florida businesses and industries 
keep high operating capital in hand by 
financing their accounts receivables 
with us. 


Why not ask us about this and other 
low cost forms of financing available 
through General Capital Corporation which 
has $300,000,000 in resources to work 
with Florida industries and business. 





GENERA LL 


co RPO RATIO M 


CA Pi T A L 


900 Northwest 54th Street 
MIAMI 37, FLORIDA 
Phone: Plaza 9-6635 


A DIVISION OF WALTER E. HELLER & CO. 


rrmenn 








Who Owns 


Mutual Fund 
Shares? 


hares of Mutual Funds are owned by 

large and small investors alike. Investors 
with as little as $20 per month to invest 
can own shares in Mutual Funds, in many 
instances, and their money is invested 
in the same way as that of the wealthy 
investors. Wealthy individuals and fam- 
ilies own shares and so do people in all 
kinds of professions, business and trades 
—doctors, lawyers, business executives, 
farmers and workers who earn weekly 
wages. Large numbers of women own 
shares in Mutual Funds. 


All have one thing in common—the 
desire for better investment results 


through professional and full time in- 
vestment management. 


Send for 
“Understanding The Mutual Funds” 


FUND INVESTMENTS, INC. 
OF FLORIDA 


1244-46 E. Hillsborough Ave. 
TAMPA 4, FLORIDA 
Phone: Tampa 3-7777 








American Stock Exchange at 4%. Schwartz is a director of Seaboard 
Schwartz bought 414,000 of the com- Life Insurance Company, the Cantor 
pany’s 800,000 outstanding shares. Company and Florida Palm-Aire 
Purchase was made from General Corporation. He formerly served as 
Investors Company, headed by N. secretary and director of Lefcourt 








E. Herzfeld. Realty Corporation. 
DEBITS TO FLORIDA BANK ACCOUNTS 
(IN THOUSANDS OF DOLLARS) PERCENT CHANGE 
March February March 1961 from 1960 
1961 1961 1960 (3 months) 
Daytona Beach 61,667 52,253 61,641 = 9 
Fort Lauderdale 234,948 204,796 240,774 — 6 
Gainesville 48,531 38,731 48,725 + 2 
Jacksonville 888,925 815,586 890,762 +2 
Key West 18,735 16,255 17,442 +5 
Lakeland 90,566 86,245 87,411 + 5 
Greater Miami 1,522,031 1,340,073 1,445,774 +3 
Orlando 267,654 244804 282376 — 4 
Pensacola 92,475 80,982 90,698 —2 
St. Petersburg 232,376 198,611 256,500 — 9 
Tampa 462,497 409,405 458,784 +1 
West Palm-Palm Beach 169,131 141,075 153,642 + 4 
ALABAMA 2,353,649 2,111,237 2,277,641 +3 
FLORIDA 5,847,683 5,154,234 5,760,180 + 0 
GEORGIA 4,107,587 3,571,582 3,889,670 +2 
Reported by Federal Reserve Bank of Atlanta 
EARNINGS OF INTEREST TO FLORIDA 
NET INCOME PER COM. SH. 
COMPANY PERIOD 1961 1960 1961 1960 
Atlantic Coast Line R. R. Quar. Mar. 31 2,124,000 3,146,000 -80 1.19 
Bevis Shell Homes Year Dec. 31 166,595 cf) ia = oi 
Eastern Air Lines Quar. Mar. 31 k4,353,000 d1,220,000 aaanieae 
Florida Capital Corp. Year Mar. 31 24,714 1 a .03 = 
Florida East Coast Rwy 2 mos. Feb. 28 d299,178 d316,568 alien e ‘ 
Florida Power Corp. Quar. Mar. 31 3,818,239 3,298,388 b.39 b.33 
Florida Power Corp. 12 mos. Mar. 31 13,499,705 11,847,142 b1.36 b1.20 
Florida Power & Light Quar. Mar. 31 7,528,013 7,786,483 a.52 a.56 
Florida Power & Light 12 mos. Mar. 31 30,068,863 28,202,693 a2.09 a2.01 
Food Fair Properties Year Dec. 31 m176,506 m83,749 cS tS oma 
Houston Corp. Year Dec. 31 44,180,596 Ee a, “ aa 
Inter. Minerals & Chemicals Quar. Mar. 31 2,358,000 2,371,000 b.90 b.93 
Inter. Minerals & Chemicals 9 mos. Mar. 31! 3,941,000 4,129,000 b1.46 b1.57 
Lykes Bros Steamship Quar. Mar. 31 n2,233,000 1,542,000 n.58 Al 
Miami Extrudes, Inc. Quar. Jan. 31 38,333 21,766 .09 05 
Miami Extruders, Inc. 9 mos. Jan. 31 131,321 181,127 .30 Al 
Radiation, Inc. 12 wks. Mar. 10 158,481 eins Fe iy 17 — 
Radiation, Inc. 28 wks. Mar. 10 403,490 ms 42 ae 
Seaboard Air Line R. R. Quar. Mar. 31 2,400,682 4,350,368 -50 90 
Superior Window 6 mos. Feb. 28 465,328 z ore Si 18 
Tampa Electric 12 mos. Mar. 31 7,148,818 6,096,699 1.24 1.03 
Virginia-Carolina Chemical 9 mos. Mar. 31 1,110,867 327,176 e5.21 e1.54 
Walter (Jim) Corp. 6 mos. Feb. 28 2,250,226 1,552,062 al.15 al.19 
Winn-Dixie Stores 40 wks. Apr. 1 12,576,570 11,997,585 99 9.95 


(a) On shares outstanding-at close of Period. (b) On the average number of shares outstanding 
during the period. (d) Net loss. (e) On preferred shares. (g) Adjusted to reflect stock split or stock 
dividends. (j) Before special charge of $46,000. (k) Net loss excluding special credit of $5,366,000 
after taxes, representing over-all reserves no longer required. (m) Includes profits from sale of real 
estate of $174,764 in 1960 and $100,934 in 1959. (n) Includes $534,000 or 14 cents a share of 
non-recurring gains from trade-in of vessels. 








IBMA APPROVED DIESEL 


MARINE 
INDUSTRIAL 
AIRCRAFT 


MOTORCYCLE 
COMMERCIAL 
AUTOMOTIVE 


} = 7. Ne ae =>) = 2 @ > — | 


ASK YOUR DEALER OR JOBBER YOCAM BATTERIES, INC. 


WE OUTSELL . .. BECAUSE TAMPA MIAMI JACKSONVILLE 
PENSACOLA ORLANDO, FLA. 
WE OUT SERVE MOBILE, ALA. COLUMBUS, GA. 
COLUMBIA, S. C. 
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... Finance 
For Dreamers 
Spr 2, 
Company Month End Bids € ~~ 
12/58 6/59 12/59 6/60 9/60 12/60 1/61 2/61 3/61 4/61 re, 
~ 
— Alico Land Develop. Co. wii “ae sai 5% 6% 6% 8% 8% 7% 4, 
American Fidelity -- 6% 18% 10 8% 8% 17% 9 8% 8 > 7 
American Heritage Life 18 9% 410 8% 8 6 5% 6% 8% 11% 10% : 4 “. 
GE Arvida 11 19% 15% 2% 7% 8% 8% 10% 99% 12 a I 
4. Atlantic National Bank 49% 561% 58 47 49 51% 54 66% 65% 66 
Automatic Merchandising % % fy % % 1% 1% 3% 6% 
Barnett National Bank 64% 64 738% 17 17 80% 64% 71% 72 12% Music - By - Muzak’s* Work 
Chemex ‘oie 2% 85 2% 1% 1% 2 2% 3% 4% . 
- ms ‘ m4 “+ “a m4 Program calls pleasantly twice 
wae o> ag ag oa each hour, interrupting the 
First Research Corp. cove eove eose o J “ ’ 
Florida Nat. Bank, Jax 64 17%_«92% «89% 43* «42% «42% «42% «42% «42% day ype = ae pe 
First Nat. Bank, Miami Sa: 61 68 57 62 61% 61 68 + 64 ees, and you, will get a rea 
Florida Steel Corp. 14% 12 12% 11% 11% 12% 12% 12% 15% 17% lift to make the day speed by. 
Florida Telephone 26% 25% 28% 26% 26% 25% 28% 28% 29% 29% 
LESS MISTAKES, TOO. 
Foremost Finance 2% 2% 1% % % % % % % % : 
Gulf Life Insurance Co. 24% 22 20% 18% 16% 19 19% 22% 238% 25% 
Home Owner’s Life 7% 8% 8% ™ 6% 455 4% 5% 5 5% 
Horne’s Enterprises, Inc. ee esis wen 2% 2% 2% 4% 3% 3% 5 
Houston Common 18% 18% 18% 11% 9% 8% 9% 11% 12% 12% 
Houston Debs. 84% 87 84% 81% 81% 81% 81% 84 84% 84% 
Insurance Co. of the South 15% 3% 3% 2% 2% 2% 2% 2% 3 3% 
Jackson’s Minit Markets ae 6% 6% 3% 5 5% 5% 5% 6% 6% ‘ vat? 
Jim Walter Corporation 27% 88% 81% 84 84% 48 58% 56% 58% 54 MUZAK—Rag. U.S. Pat. Off. 
— Lewis Business Forms ar, Meleey =. tel 8% 7% 2% 2% 99% 18% 18 nopical * 
Mackey Air Lines 8% 2% 2% 1% 1% 1% 1 1% 1 2 7, Music 
Miami Window Corp. 3% 8% 1% $&I% 4% 1 1% 1% 1% 1% ° 
H. Milgo Electronic Corp. uses eeee 20% «1T%:«O«i9H: «23H «BH 240 2% Sewice Iuc. 
Pearce-Uible Co. “a 3% 2% 1% 1% 1% 8% 8% 8% 219 S. Packwood — Tampa 
Peninsular Life Ins. Co. 1% 6% 6% 3% 8% 3% 4% 5% 4% 4% 
Radiation, Inc. 16% 21% 25% 22% 17% 25% 26% 27% 27 28 
- Riddle Airlines, Inc. % 1 om te vs tt 1% % 1% RUSH 
33 Soroban — 26% 21% 37% 45% 54% 59% 75 
{ Southeast Telephone eine, we ee i gas Ye DELIVERIES! 
‘Ol State Bank of Jax -- 29 29% 28% 28% 28% 28% 28% 30% 30% 
— Stockton, Whatley, Davin 7% 10 10% 11% 11% 11% 12% 12% 14% 14 
».93 Wometco Class A ante nis 12% 12 11% 12% 18 13% 138% 19 
= Yocum Batteries 6% 7 ™% %% 1% %M% 8% 
y Source: The Pierce, Carrison, Wulbern Corporation 
= RENT A DEPENDABLE 
9 HERTZ,TRUCK ! 
103 COMPANY 1 i 3/61 <— CoM PANY 4 1/61 3/61 4/61 Rent an extra truck from 
1.54 jam ngineering 1 ranklin Broadcast 4% 6 5% i i 
19 Airpax Electronics 8% 13% 10% Lauderdale Net Bk 44 46 45 Hertz to keep deliveries on 
| mente ime = ote oe tk dela ™™ RE ov other stati touche, A 
7 m anks ins . ar 3 
fii Am Bankers Life 15% 21 22 Invest Corp Fla. 1% 1% oi or other sturdy or ag ara 
oe in fod. eceanes 2” &* di: — awe 6% - 9 eee Ee Ae 
m Nat Ban ones rederic 5 ulic iftga » wra 
real American Titl 7 ™ 1% Lenahan Window 4% 4% 4 2 p 
» of Bank of Hollywood 36 36 36 L. F. Poppel Co. 6% 7% 4 include all gasoline, oil and 
movie ~— += 5% ma a %% see poe + * % to 15% proper insurance. Call 
—s rowa t 29 7 iami ndow, 5 2 
Mary Carter Paint 10% 14% 17% Morrison's Caf 28 29 27% Hertz anytime you need @ 
City Gas 24 22% 22 Nuclear Re Chem 11 10 11% dependable truck—fast! 
Commonwealth Oil 1% 1% ly One Hour Valet 6% 7 6% 
Continental Ent. 2% 6% 6% Pearce-Simpson 4% 4s 6 
Control Data 77 101 114 "ae 2% 2 Most experienced _ by far 
Coral Ridge Nat Bk 26 26 26 Perrine Industries 2% 2% 1% 
Coral Rid Prop Com 1% 2 2s Pompano Beach Bank 95 95 95 
Coral Rid Prop Pfd. 7 7% 8% Realsite 1% 1% 1% 
Cor Rid Prop Units 8% 8% 9% State Fire & Cas 1% 1% 1% 
Crumpton Com 5% 4% Stevens Mkts, Com 5% 6% 6 Truck rental 
Dania Bank 22 20% 20% $£=Stevens Mkts, Pfd 19 19% 20% 
Electro Mech Syst 14% 24% 23 Superior Wind, Pfd 6% 6% q 
Everglades Bank 18 18 18 Systems 5% 11% 14% 
Fidelity Nat Bank 29 32 82 Tropical Gas 16 22 25% Orlando, 103 South Orange Blossom Trail 
Fst Nat Boca Raton 27 29 29 Thurow Electronics 1% 8% 3% 
Florida Capital 6% 10 13% U.S. Sugar 41 38 36 Miami, 4301 N.W. 27th Ave. 
Fst Nat Hollywood 37 37 37 Univis Lens 11% 14% 13 
Fst Nat Pompano 48 45 45 Wilt Manors Nat Bk 30 30 30 Tampa, 101 South 12th St. 
Fla Tile Indust 3% 3% 11 Winter Park Tele 40 40 41 
Fla Water & Util 9 8% 11 Tampa, 3716 East Broadway 
Jacksonville, 1370 West State St. 
The above month-end bid quotations were obtained from Florida members of the National 
Association of Securities Dealers, Inc. They do not represent actual transactions but are intended Our Newest Florida Office 
as an indication of price at which these securities could have been sold at time of compilation. St. Petersburg 
: "Split 445—16th St. South 
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You may have a FREE booklet about 





The prospectus describes this Fund 
which invests in companies doing 
business in, but not necessarily dom- 
iciled in, Florida and the entire South, 
believed to have growth possibilities. 


See Se SS SS eS eS eS eS ee ee eee ee, 


NAME ....cccce ee eeeee ee neee 
ADDRESS ....scccsveseces eee 
CITY wwe cccccccccesescsscvce 


FLORIDA GROWTH COMPANY 
Underwriter 


241 S. County Rd. 
Palm Beach, Fla. 


Telephone: TEmple 3-7226 











| SOUTH SEAS 
PLANTATION 


. . . the ideal spot for 
your next sales or executive 
conference. 


Here on quiet, secluded Captiva 
Island, away from the distractions of 
city life, you executives will find the 
perfect spot to conduct management 
meetings in a spacious meeting 
room, or outdoors with tranquil sur- 
roundings. 


Located on the Gulf of Mexico 
amid the tropical beauty of Captiva 
Island, the South Seas Plantation 
provides accommodations for up to 
50 people with complete hotel facil- 
ities. There are 15 cottages fully 
equipped and nicely appointed to ac- 
commodate from 2 to 5 persons. The 
Manor House provides attractive 
rooms and suites. The Main Lodge 
is comprised of the Dining Room, 
Cocktail Room and Lounge. 

In addition to an atmosphere of 
rustic beauty, South Seas Planta- 
tion offers these many features: 
@World’s finest fishing. Tarpon, 

mackerel, blue-fish, redfish, snook 

and trout are caught throughout 
the year. 

@Miles of private beach with surf 
bathing along the Gulf or the 
sheltered waters of the Bay. Pri- 
vate boat dock. 

South Seas Plantation operates on the 

American Plan, under the personal 

management of De Clinton Nichols. 


For further information 
wire, write or phone 
Mobile Operator, Fort Myers YJ342 
SOUTH SEAS PLANTATION 
Captiva, Florida 












NORTHWEST 


(Pop. 592,435) 


NORTHEAST 


(Pop. 760,631) 








WEST COAST 


(Pop. 1,086,370) 


EAST COAST 


(Pop. 1,544,861) 





CENTRAL 


(Pop. 912,960) 
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STATE TOTALS 


(Pop 4,897,257) 


March 1961 

February 1961 
Increase 

March 1960 
Increase 

Year to Date 1961 

Per Capita 

Year to Date 1960 
Increase 


March 1961 

February 1961 
Increase 

March 1960 
Increase 

Year to Date 1961 

Per Capita 

Year to Date 1960 
Increase 


March 1961 

February 1961 
Increase 

March 1960 
Increase 

Year to Date 1961 

Per Capita 

Year to Date 1960 
Increase 


March 1961 

February 1961 
Increase 

March 1960 
Increase 

Year to Date 1961 

Per Capita 

Year to Date 1960 
Increase 


March 1961 

February 1961 
Increase 

March 1960 
Increase 

Year to Date 1961 

Per Capita 

Year to Date 1960 
Increase 


March 1961 

February 1961 
Increase 

March 1960 
Increase 

Year to Date 1961 

Per Capita 

Year to Date 1960 
Increase 





Sales By Markets 


Gross Sales 

117,240,661 

96,826,720 
21.10% 

98,081,597 
19.53% 

325,430,119 

549 

312,391,888 
4.17% 


Gross Sales 
167,806,921 
137,860,083 
21.73% 
176,439,965 
—4.88% 
452,464,572 
595 
492,610,108 
—8.14% 


Gross Sales 
229,836,673 
201,012,503 
14.34% 
235,260,184 
—2.31% 
640,910,237 
497 
694,518,189 
—7.72% 


Gross Sales 

481,695,335 

391,083,223 
23.12% 

498,683,153 
— 3.40% 

1,255,945,810 

812 

1,330,288,706 
— 5.59% 


Gross Sales 
177,288,816 
155,951,343 
13.68% 
183,224,185 
—3.27% 
493,305,838 
540 
533,784,467 
—7.45% 


Gross Sales 
1,343,490,687 
1,107,440, 162 

21.31% 
1,376,699,734 

—2.40% 
3,597,404,359 
734 
3,840,799,869 

—6.41% 


Sables Tax Division—State Comptroller 


Taxes Collected 
976,396 
819,930 

19.07% 
933,408 
4.60% 
2,688,203 
4 
2,758,175 
— 2.54% 


Taxes Collected 
1,891,765 
1,485,358 

27.1% 
1,789,837 
5.70% 
5,048,707 
6 
5,172,777 
— 2.40% 


Taxes Collected 
3,327,240 
2,909,495 

14.36% 
3,357,241 
— .90% 
9,173,989 
8 
9,779,315 
— 6.19% 


Taxes Collected 
6,545,630 
6,268,539 

442% 
6,873,896 
—4.77% 
18,623,105 
12 
19,688,928 
— 5.41% 


Taxes Collected 
2,345,942 
2,064,174 

13.64% 
2,249,037 

4.27% 
6,474,675 
7 
6,710,239 

—3.51% 


Taxes Collected 
16,277,882 
14,411,541 

12.95% 
16,332,825 

— .37% 
44,994,682 
9 


47,038,989 
—4.45% 

















Trade Calendar 





JUNE 

Fla. Div. National Secretaries Assoc., 2-4, Tides 
Hotel, Redington Beach (300). Contact: Mrs. 
Virginia Deas, Griffith Advertising, 1424 4th St., 
St. Petersburg. 

Fla. Fashion Mart, 4-5, Hillsboro & Floridan 
Hotels, Tampa (900). Contact: Ralph Turner, 
Pres., 905 Langford Blidg., Miami 32. 

Fla. Industrial Wastes Assn., 4-7, Clearwater 
(125). Contact: Dr. J. J. Bristow, P. O. Box 
905, Dunedin. 

Golden Anniversary of Naval Aviation, 6-11, 
Pensacola (20,000). Contact: 330 Brent Bidg., 
Pensacola. 

Paper Industry Management Assn., 7-9, Jack- 
sonville (850). Contact: Harry E. Weston, 10 N. 
Clark, Chicago, III. 

State Assn. of Court Clerks of Fla., 8-10, 
Galt Ocean Mile Hotel, Ft. Lauderdale (150). 
Contact: Frank Marks, Broward County Court- 
house, Ft. Lauderdale. 

International Assoc. of Printing Craftsmen, 7th 
Dist., 9-10, Orlando (300). Contact: Paul Pick- 
ett, Gen. Chrm., Southland Printing Co., 88 N. 
Hughey St., Orlando. 

Fla. Post Office Clerks, 15-17, New Terrace, 
Sarasota (250). Contact: Thomas Wynn, Post 
Office, Sarasota. 

Fla. Council of Painting and Decorating Con- 
tractors of America, 15-18, Galt Ocean Mile 
Hotel, Ft. Lauderdale (200). Contact: Emanuel 
Lauritano, Jr., 2380 S.W. 35th Ave., Ft. Lauder- 
dale. 

Nat’! Sales Executive Assn., 16-19, Pier ‘'66” 
Hotel, Ft. Lauderdale (150). Contact: Dan Shaw, 
Pier “66” Hotel, Ft. Lauderdale. 

Fla. State Poultry Producers Assn., 18-20, 
Colonial Inn, St. Petersburg (300). Contact: 
Tom B. Chesnutt, Wallace Hatchery Inc., P.O 
Box, 11236, St. ——. 





9 evelop t Conference, 18-30, 
University of Fla., Gainesville. Contact: John T. 
Branch, Jr., Management Development Confer- 
ence, General Extension Div. of Fla., 806 Seagle 
Bidg., Gainesville. 

Fla. Institute of C.P.A., 22-24, Tides Hotel, 
Redington Beach (200). Contact: Clifford C 
Beasley, 705 Seagle Bidg., Box 2433 Univ. Stn. 
Gainesville. 

Fla. Inst. of Laundering and Cleaning, 23-25, 
Clearwater (450). Contact: Richard E. Pearson, 
Exec. Mgr., 1703 Mockingbird Lane, Lakeland. 


JULY 


Fla. Assn. of Realtors, 6-21, Hillsboro Hotel, 
Tampa (200). Contact: Jim Campbell, Hillsboro 
Hotel, Tampa. 

Allied Gasoline Retailers Assn. of Fla., 16-19, 
McAllister Hotel, Miami (250). Contact: William 
Tucker, 208 Guaranty Life Bidg., Jacksonville. 

Rental Service Assn., 18-22, Galt Ocean Mile 
Hotel, Ft. Lauderdale (400-500). Contact: George 
W. Krausman, Best Rental Service, 1211 N.E. 4th 
Ave., Ft. Lauderdale. 

Purchasing Agents of Fla., 19-22, Tides Hotel, 
Redington Beach (150). Contact: Jos. J. Mate 
Jr., G.E. Co., X-Ray Dept., P. O. Box 11508, St. 
Petersburg. 





Corporation Lodge 


Beautifully furnished four bed- 


| 


Another First For Florida... 











Southern Bell 





As of June 4, 1961, all customers 
served by Southern Bell in Florida 
are receiving the most modern 

dial telephone service. 


room, four bath lodge on the 
% Crystal River complete with 
double boathouse and 35 ft. 


Chris Craft twin engined fully 


equipped boat. Boat house in Florida! 


We are proud that Florida is the 





also includes furnished bed- 
room and bath. Lodge is com- 
pletely air conditioned and 
heated. This lodge has been 
used by large Florida company 
for entertainment and includes 
every comfort including fully 
automatic kitchen, deep freeze, 
poker tables, etc. Much more 
than $55,000 (sale price) has 
been put in this lavish place. 


Write P. O. Box 3826 
Orlando, Florida 











first state in the South to have 100% 
dial telephone service. 


We are happy to have been a part of the 
past growth and are looking forward 
to continuing to be a part of the 
growth of Florida. 
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People... and Changes 








A. LEE M. WIGGINS has retired as 
chairman of the board of directors of the 
Atlantic Coast Line and _ Louisville & 
Nashville Railroads. He will continue to 
serve as a member of the board of both 
railroads. 

Wiggins has served as president and 
chairman of the board of the Atlantic 
Coast Line Co., chairman of the board of 
the Charleston & Western Carolina Rail- 
way, chairman of the executive committee 
of the Clinchfield Railroad, and chairman 
of the board of Alico Land Development 
Co. 


Tampa Electric Co. has promoted 
FISCHER S. BLACK to executive vice 
president. He was previously vice presi- 
dent-administrative for the company. 


JOHN E. GRAHAM, formerly cost ac- 
counting supervisor of General Telephone 
Company of Florida, has been named as- 
sistant controller of the Tampa _ based 
company. 


Graham has been with 
General Telephone since 
1958. He was formerly 
assistant auditor of the 
Inter-County Telephone 
Co. in Ft. Myers. Pre- 
vious to that he served 
as general auditor of 
Middle State Power Co., 
with headquarters in 
Cameron, Mo., and Grand 
River Mutual Telephone Co. of Princeton, 
Mo. 





Gitam 


HAROLD B. WAHL, partner of Loftin 
and Wahl, Jacksonville law firm, has been 
elected general counsel and a director of 
The Flagler System Companies. Wahl 
previously served as counsel for the trust- 
ees of Florida East Coast Railway Co. 

The Flagler System Companies consists 
of The Florida East Coast Hotel Co., the 
Model Land Co., and associated steamship, 
land, utilities, and other corporate interests. 


General Utilities and Industries of Flor- 
ida has named EDWARD E. JOHNS ex- 
ecutive vice president. He succeeds EMER- 
SON WAMSLEY, who has resigned to 
assume duties as a member of the board 
of directors. G U & I owns and operates 
private utilities in Florida. 


Dev Tek, Inc., Orlando electronics 
manufacturing firm, has appointed D. F. 
RICH engineering manager. Rich has been 
associated with Florida Power & Light Co. 
as transmission and distribution engineer. 
He was also electronics engineer for Ra- 
diation, Inc. and project engineer for the 
Instrument Corporation of Florida. 


HARRY DONAGHY has been named 
manager of the new Tampa office of Sun 
Life Insurance Co. of America. He was 
formerly with Sun Life’s Philadelphia of- 
fice. 
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Dynatronics, Inc., has named RALPH 
L. PARR director of marketing, replacing 
EDWARD H. BROOME, who has resign- 
ed. Formerly chief engineer, design en- 
gineering department, of the Orlando firm, 
he has also been associated with Martin 
Company, Radiation, Inc., McDonnell 
Aircraft, and Electron Radar Products. 


American Shell Homes, Inc., a division 
of Pearce-Uible Co., has made two appoint- 
ments. ALEX MEYERS is now vice pres- 
ident in charge of construction and RUSS 
BROWN is Jacksonville sales manager. 


Pasco Packing Company of Dade City 
named J. T. LYKES of Tampa chairman 
of the board and R. C. WOOTEN, Tampa, 
vice chairman. 


W. C. WEBB, was made vice president 
in charge of fruit procurement, harvesting 
and transportation; and A. H. REPPARD, 
JR. vice president in charge of processing 
operations. W. C. STILL, was elected an 
assistant vice president. All three are from 
Dade City. 


Hunt Truck Sales & Service, Inc., has 
named WALTER MASON to a sales and 
advisory position for both its Tampa and 
Miami offices. 

Mason, who has been working in the 
field of heavy trucking equipment since 
1925, will be assigned to projects concern- 
ed with heavy duty trucks and trucking 
equipment. He was formerly sales manager 
of the Autocar Division of the White Motor 
Co. 


New president of the Pan American 
Bank of Miami is G. JAMES HUGHES, 
who recently resigned as president of the 
Metropolitan Bank of Miami. He succeeds 
T. J. BOMAR, who has resigned as presi- 
dent but will continue as chairman of 
the board of the Pan American Bank. 


Prior to taking over as president of Met- 
ropolitan Bank, Hughes served for 25 
years with the Chase 
National and Chase Man- 
hattan Banks of New 
York. 

Bomar has been in the 
title business in Miami % 
since 1925 as president of @ 
the Dade Commonwealth 
Title Insurance Company 
and the Dade Common- 
wealth Mortgage Com- Hughes 
pany. Bomar is also chairman of the board 
of the Florida Home Insurance Co. and 
president of both the Dade Commonwealth 
Safe Deposit Company and the Independ- 
ent Title Agency, Inc. 


Florida Power Corporation has elected 
EDGAR H. DUNN, JR., vice president. 
Dunn is a St. Petersburg attorney. 








JAMES S. WOOD has been elected ey. 
ecutive vice president and general manager 
of Superior Fertilizer and Chemical Co, 
D. A. HUNT, chairman of the board was 
elected to the presidency but will not be 
active in management of the business, 

Both promotions follow the resignation 
of G. DEXTER SLOAN, who organized 
the company in 19% 
and served as its presi- 
dent. Sloan also has ser- 
ved as sales manager of 
Virginia-Carolina Chem- 
ical Co. and sales mana- 
ger and vice president of 
Gulf Fertilizer Co. He 
will remain in an advisory 
capacity and member of 


Wood the board of Superior 
Fertilizer. 
The Haft-Gaines Co. has appointed 


RICHARD T. POWERS sales manager for 
the company’s Imperial Point community 
in Fort Lauderdale. Powers, prior to join- 
ing Haft-Gaines Co., was city manager of 
Cooper City. 

TED BRANHAM has been named di- 
rector of the company’s architectural de- 
sign division. 


S. E. WERNER has been named Tampa 
branch manager in the Colton Polymers 
Department of Air Reduction Chemical & 
Carbide Co. Werner, who held a similar 
position in the Colton Chemical Division, 
joined Airco as a chemical sales represen- 
tative in 1955. 


J. L. COOKE has been appointed assist- 
ant general manager of the Seaboard Air 
Line Railroad and will have general head- 
quarters in Jacksonville. Cooke, who join- 
ed Seaboard in 1924, has served in various 
capacities, most recently as superintendent 
of transportation. 

C. H. CRUMPLER succeeds Cooke as 
general superintendent of transportation, 
with headquarters in Richmond, Va. He 
has been with Seaboard since 1925, serv- 
ing in Jacksonville and Wildwood. 

Other new appointments include W. E. 
SATTERWHITE, who has been named 
assistant superintendent of the north 
Florida division with headquarters in Jack- 
sonville. He succeeds C. F. KELLY, who 
is assistant general superintendent of trans- 
portation in Richmond. GRANVEL E. 
HUBAND, with headquarters in Lake 
Wales, is general agent in Florida for “pig- 
gyback” operations. 


C. FRED WEST, manager of the Con- 
tinental Can Company’s Auburndale plant, 
has been promoted to division production 
engineer of the company’s newly formed 
Southern Metal Division, with headquar- 
ters in Tampa. J. G. FLEMING, present 


manager of the Tampa plant, will succeed 
West. 
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HAROLD W. FENNO has been pro- 
moted from budget director to comptrol- 
ler and head of the accounting department 
of General Development Corp. Prior to 
joining General Development he was with 
the accounting firm of Ring, Mahoney & 
Amer in Miami. 

Fenno succeeds R. L. BEAL who is now 
head of the accounting department of 
General Development Investors Plans, Inc., 
and Port St. Lucie Management Co. 

ROBERT L. SEELEY, former Ft. Pierce 
attorney, has been named house counsel 
for General Development and the Mackle 
Company. 


General Electric Co. has promoted 
FRED E. STEELE to quality control 
manager of incoming materials at its Pinel- 
las Peninsula Plant. He replaces L. FRANK 
ROBINSON, who is transferring to the 
company’s South Carolina plant. G. T. 
SCOTT, who was process control engineer, 
replaces Steele as supervisor of quality con- 
trol tube engineering. 








SERVICES 


INDUSTRY 


A hos reference for 
professional help. 











We have top-rated clients who 
need personnel with or without 
capital. 


JACK KIMBALL ASSOCIATES, 
INC. 
Management Consultants 


617 Stovall Professional bo 
Tampa, Fla one 20084 








INVESTIGATE 


the profitable advantages of having your 
sales messages smoothly written at nomi- 
nal fees. Add a copywriter to your staff 
— but not to your payroll! Folders, bro- 
chures, catalogs, company histories, etc. 
Consumer and industrial. Phone 65-3512 
or write: Copy Service, 3615 East Tampa 
Circle, Tampa 9, Florida. 








DAVIS, ERB . 
+ A M0tlillts 


TAMPA 


Insurance Brokers 
* Estate Analysis 
* Pension Plans 
* Business Planning 











Gulf Guaranty Land and Title Company 
has named SY REIS, Florida state sales 
manager. He will supervise all of the 
company’s Cape Coral sales offices through- 
out the state. Reis was former manager of 
the company’s Miami sales office. 


BERT JOSEPHSON, president of Royal 
Aluminum Corp., formerly Royal Jalousie 
Corp., of Hialeah, has formed a partner- 
ship with ALBERT S. MILLER. Miller 
was previously national 
sales manager of Daryl 
Products Corp. 

Miller is new executive 
vice president and will 
direct the sales and mar- 
keting program for Royal 
Aluminum Corporation. 

Royal Aluminum has 
factories in Chicago, and 
El Monte, California, with 
home offices in Miami. 


Miller 


LOUIS J. SILVESTRI has been ap- 
pointed vice president and member of the 
board of directors for the Southeastern 
Mortgage Company. He will fill the newly 
created post of manager of the mortgage 
servicing department of the Miami based 
company. 


The Wackenhut Corp., national security 
and investagative organization of Coral 
Gables, has named NORMAN L. CASPER 
office manager. Casper was formerly sales 
director of Regiscope Service, and has also 
been associated with Dunn & Bradstreet 
and Investors Diversified Services. 


J. A. ZEIGLER has been appointed to 
fill the recently created post of executive 
vice president of the southern division of 
the Great Atlantic & Pacific Tea Co. A. 
D. BARRATT was elected vice president in 
charge of operations of the company in 
Florida and portions of Georgia and South 
Carolina. Both will have headquarters in 
Jacksonville. 


STEPHEN M. RICHARDS, who recent- 
ly joined the staff of River-Gulf Terminal 
and Port Sutton, Inc., has been elected 
vice-president of River-Gulf. He was chief 
engineer for Pan American Sulphur Co. 
before joining River-Gulf, and will con- 
tinue his association with the firm as Tam- 
pa representative. 


New president of the Florida Engineer- 
ing Society is GEORGE KINSMAN, of 
Miami, vice president of Florida Power & 
Light Co. Dr. E. R. HENDRICKSON, of 
Gainesville, was named president-elect, to 
take over next year. 

Other officers elected were: WILLIAM 
A. WATSON, Tampa, vice president; AL- 
BERT E. O’NEALL. Orlando, secretary; 
and JOHN W. PENEL, Panama City, 
treasurer. 


VICTOR J. CARUSO has been named 
Tampa branch manager for General Cable 
Corp. Caruso, who has been a salesman 
for General Cable since 1956, is respon- 
sible for central Florida sales and the 
Tampa distributing center. 





EARN $7,500 per year on a part time 
basis—full time men and women 
earn much more selling better known, 
quality MUTUAL FUNDS .. . the 
exciting, new multi-billion dollar 
industry. You are invited to a 
Demonstration-Explanatory meeting. 
Phone for appointment. 


See Fi adv. page 28 this issue. 














Small town business... 

Our organization is devoted to developing 
and promoting small towns and small business. 
After surveying your business or town we 
make down to earth recommendations based 
on survey results and our many years in the 
small town business field. Ask for a copy of 

our monthly publication, “Small Town 
Business Tips.” 


[ James D. Bruner, Florida director 
JON STEWART SERVICES 


Box 512 Gulf Breeze, Fla. 








HEART OF FLORIDA 


Choice commercial and _ industrial 
location just two miles south of 
Belleview 12 miles south of Ocala 
fronting on 4-lane Highway 441-27. 


BELLEVIEW ACRES, INC. 
Box 467 CHerry 5-2601 
Belleview, Fla. 














INDUSTRIAL ® AERIAL © ADVERTISING 






SANDY |GANDY 


hotagraphy 


238 E. Davis Blvd. © Tampa, Fla. 








New Steel Drums of all types—tight 
head or full open head—black steel 
or galvanized—lined or unlined— 
with fast, dependable service to 
YOUR plant. 


FLORIDA DRUM 
COMPANY, INC. 


Pensacola, Florida 
P. O. Box 1951 Phone: HEmiock 8-7521 








Manufacturers representative 
with related lines to handle 
roll form equipment for fast 
growing manufacturer. Write 


John Liner, 
Florida Industries, Inc., 
P.O. Box +15175, 
Tampa, Florida 
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GOVERNOR BRYANT WILL STUMP THE STATE 
for the 45-senator, 104-representative reapportion- 
ment plan rammed through the Legislature by the 
small county block, and which goes before the voters 
in November of next year as a constitutional amend- 
ment. It would add seven new senators and nine 
new representatives, all from rapidly growing areas, 
but less than one fifth of the people could still elect 
majorities in both houses. The plan would add (in 
succeeding 10-year periods) a senator for each county 
reaching 50,000 population. 

A 44-senator, 103 representative plan was killed by 
voters in 1959. Under the new proposal, new sen- 
ators coming from Sarasota, Manatee, Seminole, Bre- 
vard, Bay, Monroe, Santa Rosa and Okaloosa 
Counties would be seated in 1963. New representa- 
tives would include two from Dade, for a total of 
five; one each from Hillsborough, Duval and Pinel- 
las, for a total of four; one each from Broward, Palm 
Beach, Orange and Escambia, for a total of three; 
one each from Brevard and Lee. for a total of two. 
Jackson and St. Johns Counties would lose one repre- 
sentative each, leaving them one each. 

The plan would give the 23 top population counties 
one senator each, the remaining 22 seats to be divid- 
ed among the other 44 counties. Predictions during 
the House floor fight were that an additional Repub- 
lican would be elected from Pinellas and that Hills- 
borough would lose a representative in 1970 by 
dropping below Pinellas and Broward in population. 

Governor Bryant approved the compromise plan 
as an improvement over any yet presented to the 
people because it makes population a factor in both 
the House and Senate. 


AS A NEW CONSTITUTION WAS BEING SHAP- 
ED UP by the Legislature, one thing was certain. 
It will take voters a few hours rather than the usual 
few minutes to read the 1962 general election bal- 
lot for article by article approval or rejection. Far 
less space will be required for Congressional and local 
election contests. 

Reapportionment is only one matter dealt with in 
the new state constitution which will go before the 
voters next year. One of the proposed amendments 
would permit the Legislature to set salary of mem- 
bers (now fixed at $1,200 a year) by acts at each 
session. It would also broaden power of Legislative 
committees to investigate and to punish for con- 
tempt. At present, committees may investigate be- 
tween sessions but can punish for contempt only 
while the Legislature is in session and with a jail 
sentence limited to duration of the session. The pro- 
posed amendment would permit imprisonment up 
to 90 days and fines up to $1,000 for disorderly or 
contemptuous conduct, and for refusal to obey a 
summons or answer lawful questions. 


KILLED IN THREE PREVIOUS SESSIONS by bank- 
ing interests, the 1961 Legislature passed a law, 
effective Sept. 1, permitting the state to confiscate 
dormant bank accounts, insurance claims and utility 
deposits and refunds. 
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CONGRESS IS URGED TO APPROPRIATE FUNDS 


to begin construction of the long proposed cross-state 
barge canal, in a memorial adopted by both the 
Florida Senate and House. Senator James Conner of 
Brooksville told fellow lawmakers that the canal 
would open a wide band of north central Florida to 
industrialization by providing cheap transportation, 
would carry off flood water and would provide a 
reservoir in times of drought. 


A STATE HIGHWAY COMMISSIONER WOULD BE 


A CZAR, Governor Bryant contended in opposing the 
career post, which backers said would assure conti- 
nuity in road building from one administration to 
another. Senator Scott Kelly, whose committee aired 
the road scandals, was rebuffed on reform legislation 
which included the commission proposal and a meas- 
ure making givers equally guilty with takers of payola. 


“I WAS TAKEN IN,” said Senator C. W. Young, Pinel- 


las Park republican, after he was lured out of the 
Senate chamber by an unsigned note while backers 
of two harness track bills overrode the Governor's 
vote. Young’s NO vote against override would have 
sustained the veto. Dog track lobbyists went down 
fighting against the harness track competition. 


REPRESENTATIVE ROBERT KNOWLES OF 


BRADENTON was tabbed the politically bravest 
man in the Florida House when he proposed a con- 
stitutional amendment to abolish the $5,000 home- 
stead exemption in Manatee County. 

Analysts toyed with potential results of such a 
measure: a tax rate so low that it would attract in- 
dustry (but not home buyers) and possibly lead the 
way for abandonment of the exemption in other 
counties. 


GET ON THE BALL, Governor Bryant bluntly told 


counties which found themselves in a critical school 
money squeeze by failure to follow the full cash value 
assessment law. This came at the half-way point in 
the legislative session when backers of a stronger 
assessment bill were charging that 15 per cent of 
the state’s people have been paying 85 per cent of 
its property taxes. 


PROSECUTORS ARE IMMUNE FROM SUIT in any 


action they take under the new anti-obscene literature 
law. A close 44-41 vote beat down an effort on the 
House floor to. knock out the immunity. Backers said 
the immunity clause could be used for political pur- 
poses. Penalty for selling, distributing, writing or 
printing obscene books or magazines is a year’s im- 
prisonment or fine up to $1,000 with a fine up to 
$10,000 for the second offense. 


A BILL TO CREATE THE LEMON BAY PORT 


AUTHORITY in South Sarasota County, with power 
to condemn private land and use it for industrial 
development, was withdrawn by a Legislator who 
said his wife and children were threatened with death. 
“No local bill is worth all that,” said Representative 
Ralph Erickson, a Republican and a Sarasota archi- 
tect, in withdrawing the bill. He took the floor to 
relate the threat by an anonymous telephone caller. 
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A noted advertising executive once said: 
“The real test of a publication’s influence 
and effectiveness is its readership vitality.” 


FLORIDA TREND matches the vitality of its dynamic 
audience with the freshness, pertinency, and imaginative- 
ness of its pages. 


Why not share the spark that ignites the vitality of our 
influential readers. Advertise in FLORIDA TREND and 
enjoy the effectiveness of eager readers who 
have the authority to do just about anything 
you might want them to do. 


Ask for a copy of FLORIDA TREND’s “Buying 
Influence and Readership Evaluation Survey.” 
Write to Post Office Box 150, Tampa, Florida. 





Florida’s Most Honored (and Quoted ) Magazine 








Modern Products Deserve Modern Packaging 


Plastic packaging is as modern as day after tomorrow! If you make a product — liquid, 
cream or powder — that needs to be packaged, then you should investigate the complete 
range of low, medium, or high-density blow-molded polyethelene bottles, jars and packages 
by Florida Plastics. There’s more eye appeal, thus more buy appeal, in plastic packaging. 
They can be made in any shape, design or color, to suit your need — to fit your specifica- 
tions, and at prices competitive with other materials. 


For flexible or semi-rigid plastic bottles and packaging . . . extremely light in weight 
but tough and durable as they come . . . you can rely on POLY-GUARD blow-molded 
bottles by Florida Plastics. They can’t scratch — they won't discolor, rust, break or 
corrode. We can supply a large variety of stock bottles in standard shapes, sizes or 


colors. Or let us show you how little it costs to make up a special distinctive package 
design especially for you. 
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Insist on Investigate: Custom Molding 


Check with us on complete custom molding — either injection 
or blow molding. We can mold anything in plastic — from 


; If have a packagin 
plastic wy products your dies — or make up special dies in our own design and ie rene 
Nar 


problem call our represen- 
die department. We'll work with you on your product plan- tative today! 


ning, without cost or obligation. 


UNIV.OF MIAMI LBR. UNIV.BR. 


CORAL GABLES 46 FLA 


PERIODICALS-MERRICK BLDG., 
333-1- Oct 62 


FLORIDA PLASTICS, Inc. 


PALMETTO. FLORIDA 


Where Plastic Package Design is an Advanced Art 





